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FMCG Market size trend in 3 years

2* Basis: Market Track, 전국(오프라인), 전국, 112개카테고리, Data Ending in Jun, *담배제외

MAT 21 vs 20 MAT 22 vs 21

전체/Total 1.2% 0.7%

식품/Food 2.4% 1.1%

비식품/Non-Food -8.5% -2.9%

 22년 6월기준최근 1년 FMCG 규모는 35조, 식품중심으로소폭상승하였으나전년비상승세감소

 Total market has slightly increased mostly due to the food industry
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MAT 20 MAT 21 MAT 22

식품/FOOD 비식품/NON FOOD 전체/Total

MAT 21 vs 20 MAT 22 vs 21

전체/Total -1.1% 1.3%

식품/Food 0.3% 1.5%

비식품/Non-Food -12.2% -1.3%
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연간 (MAT) 십억 (Bil. Won) 상반기 (1H) 십억 (Bil. Won)
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Total market has slightly increased 
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Total market has slightly increased 

Ciga included
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