Shopper Trends 2023

Your guide to the life of the shopper

NIQ’s Shopper Trends offers an in-depth analysis of the shopping patterns, attitudes, and
behavior of today’s shopper. This report will help you understand the latest trends in grocery
retail, retailer performance and equity across 50+ markets.
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Manufacturer Shopper Retailer

Channels included: Hypermarkets/Supermarkets, Discounters, Convenience stores,
Personal care stores, Online Channels , Traditional Trade stores (channels vary by market)

@ Channels performance: @ Shopper dynamics:
= Visit frequency Shopper insights:
= Channel spend most in = Grocery Shopping attitudes , store selection,
" Monthly grocery spend planning, propensity to experiment, deal-
= New store adoption seeking, promo sensitivity & price
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mp Retailers’ performance:

= Category-level insights: promo sensitivity,
price awareness, imp. of category innovation,

Retailers’ relationships with shoppers

Key differentiators between retailers
Profiles of main shoppers by retailer

Loyalty card ownership (optional) = Trending themes (Optional): Private labels/

Store brands, Eco-friendly shopping, Online
& technology

NEW*- Shopper Segmentation

* For an additional fee
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Wide coverage across 50+ countries
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LatAm Asia Pacific

Brazil | China Malaysia

Mexico \.-, Hong Kong Philippines

Guatemala India Singapore

Costa Rica Indonesia  Taiwan
Korea Thailand

Western Europe Central & Eastern Europe  Middle East & Africa

Austria  Netherlands  Belarus Latvia Egypt
Belgium Norway Bosnia Lithuania Morocco
Denmark Portugal Bulgaria Poland Saudi Arabia
France  Spain Croatia Romania South Africa
Germany Sweden Czech Rep.  Serbia UAE
Ireland  Switzerland Estonia Slovakia
Italy Turkey Greece Slovenia

UK Hungary Ukraine

Kazakhstan

Channel and Retailer Dynamics
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Frequency of visits fell downin all large format channels, so did regular usage. AL Onestop, quick & easy shopping plus value for money. Theimportance of
Discounters managedto increase regulars and dependable shoppers share the assortment s growing, while shopping experience lessimportant vs YA

CHANNEL RELATIONSHIP TIERS
Deived importance Ranking
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Frequency of Visits Important Drivers Private label Purchase

Typical Shopper vs. Category Shopper
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Shopper Profile Promotion Sensitivity Store Equity Index

Contact your local NIQ representative to purchase the latest Shopper Trends Report.
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