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ʅʘʠʙʦʣʝʝ ʫʩʧʝʰʥʳʝ 
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ʂʘʢ ʠʟʤʝʥʠʣʩʷ ʘʩʩʦʨʪʠʤʝʥʪ ʚ FMCG-ʤʘʛʘʟʠʥʘʭ?
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82%
ɑɤɇɥɘ ɕɖɔɇɔɈɆɘɢ 
ɓɔɈɎɓɐɎ ɎɑɎ ɕɔɐəɕɆɤɘ 
Ɏɛ ɛɔɘɥ ɇɡ Ɉɖɋɒɥ 
ɔɘ ɈɖɋɒɋɓɎ

ʧʦʢʫʧʘʪʝʣʝʡ

ʀʩʪʦʯʥʠʢ: NielsenIQ, ʀʥʜʝʢʩ ʧʦʪʨʝʙʠʪʝʣʴʩʢʦʛʦ ʦʧʪʠʤʠʟʤʘ, I ʢʚʘʨʪʘʣ 2023
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ʇʦʢʫʧʘʪʝʣʴʩʢʦʝ ʧʦʚʝʜʝʥʠʝ ʤʝʜʣʝʥʥʦ ʤʝʥʷʝʪʩʷ

ɺʳʙʦʨ ʙʨʝʥʜʘ ʚ ʩʨʘʚʥʝʥʠʠ ʩ ʛʦʜʦʤ ʥʘʟʘʜ, %

36%

17%

33%

14%

ʇʦʢʫʧʘʶ ʪʝ ʞʝ ʙʨʝʥʜʳ, ʯʪʦ ʠ 
ʨʘʥʴʰʝ

ʀʟ-ʟʘ ʦʪʩʫʪʩʪʚʠʷ ʧʨʠʚʳʯʥʳʭ 
ʠʥʦʩʪʨʘʥʥʳʭ ʙʨʝʥʜʦʚ ʯʘʱʝ 
ʧʦʢʫʧʘʶ ʜʨʫʛʠʝ ʙʨʝʥʜʳ, ʥʦ ʪʦʞʝ 
ʠʥʦʩʪʨʘʥʥʦʛʦ ʧʨʦʠʟʚʦʜʩʪʚʘ

ʀʟ-ʟʘ ʦʪʩʫʪʩʪʚʠʷ ʧʨʠʚʳʯʥʳʭ 
ʠʥʦʩʪʨʘʥʥʳʭ ʙʨʝʥʜʦʚ ʯʘʱʝ 
ʧʦʢʫʧʘʶ ʜʨʫʛʠʝ ʙʨʝʥʜʳ ï
ʣʦʢʘʣʴʥʦʛʦ/ʤʝʩʪʥʦʛʦ 
ʧʨʦʠʟʚʦʜʩʪʚʘ

ʇʦʣʥʦʩʪʴʶ ʧʝʨʝʰʝʣ(ʰʣʘ) ʥʘ 
ʙʨʝʥʜʳ ʣʦʢʘʣʴʥʦʛʦ/ʤʝʩʪʥʦʛʦ 
ʧʨʦʠʟʚʦʜʩʪʚʘ

ɿʘ ʧʦʩʣʝʜʥʠʡ ʛʦʜ ʧʦʯʪʠ ʧʦʣʦʚʠʥʘ ʨʦʩʩʠʷʥ (47%) ʚ ʩʚʷʟʠ ʩ ʦʪʩʫʪʩʪʚʠʝʤ 

ʧʨʠʚʳʯʥʳʭ ʠʥʦʩʪʨʘʥʥʳʭ ʙʨʝʥʜʦʚ ʧʦʣʥʦʩʪʴʶ ʧʝʨʝʰʣʠ ʠʣʠ ʩʪʘʣʠ ʯʘʱʝ 

ʧʦʢʫʧʘʪʴ ʙʨʝʥʜʳ ʣʦʢʘʣʴʥʦʛʦ/ʤʝʩʪʥʦʛʦ ʧʨʦʠʟʚʦʜʩʪʚʘ.

ʀʩʪʦʯʥʠʢ: NielsenIQ, ʀʥʜʝʢʩ ʧʦʪʨʝʙʠʪʝʣʴʩʢʦʛʦ ʦʧʪʠʤʠʟʤʘ, IV ʢʚʘʨʪʘʣ 2022
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ʀʩʪʦʯʥʠʢ: ʠʥʜʝʢʩ ʧʦʪʨʝʙʠʪʝʣʴʩʢʦʛʦ ʦʧʪʠʤʠʟʤʘ NielsenIQ, I ʢʚʘʨʪʘʣ 2023 ʛʦʜʘ

ɿʘʤʝʪʥʦʩʪʴ ʨʦʩʩʠʡʩʢʠʭ ʙʨʝʥʜʦʚ 

ɿʘʤʝʪʠʣʠ ʨʦʩʩʠʡʩʢʠʝ ʤʘʨʢʠ ʥʘ ʧʦʣʢʘʭ,%

ȲəɌɝɎɓɡ ɍɓɆɝɎɒɔ ɖɋɌɋ ɍɆɒɋɝɆɤɘ ɔɘɋɝɋɗɘɈɋɓɓɡɋ 
ɒɆɖɐɎ ɓɆ ɕɔɑɐɆɛ ɒɆɉɆɍɎɓɔɈ.

ʊʦʧ-15 ʢʘʪʝʛʦʨʠʡ ʪʦʚʘʨʦʚ ʥʘ ʧʦʣʢʘʭ, ʚ ʢʦʪʦʨʳʭ 
ʩʪʘʣʦ ʙʦʣʴʰʝ ʨʦʩʩʠʡʩʢʠʭ ʙʨʝʥʜʦʚ,%

ʉʳʨʳ

ʊʨʘʜʠʮʠʦʥʥʘʷ ʤʦʣʦʯʥʘʷ ʧʨʦʜʫʢʮʠʷ

ɹʝʟʘʣʢʦʛʦʣʴʥʳʝ ʛʘʟʠʨʦʚʘʥʥʳʝ ʥʘʧʠʪʢʠ

ʄʷʩʥʳʝ ʧʨʦʜʫʢʪʳ, ʢʦʣʙʘʩʥʳʝ ʠʟʜʝʣʠʷ

ʉʦʚʨʝʤʝʥʥʘʷ ʤʦʣʦʯʥʘʷ ʧʨʦʜʫʢʮʠʷ

ʂʨʫʧʳ, ʤʘʢʘʨʦʥʥʳʝ ʠʟʜʝʣʠʷ

ʉʚʝʞʝʝ ʤʷʩʦ, ʧʪʠʮʘ, ʨʳʙʘ

ʉʚʝʞʠʝ ʬʨʫʢʪʳ ʠ ʦʚʦʱʠ

ʊʦʚʘʨʳ ʜʣʷ ʫʭʦʜʘ ʟʘ ʪʝʣʦʤ

ʉʨʝʜʩʪʚʘ ʜʣʷ ʩʪʠʨʢʠ ʙʝʣʴʷ

ʇʠʪʴʝʚʘʷ/ʤʠʥʝʨʘʣʴʥʘʷ ʚʦʜʘ

ʉʨʝʜʩʪʚʘ ʜʣʷ ʫʙʦʨʢʠ ʜʦʤʘ

ʌʨʫʢʪʦʚʳʝ ʩʦʢʠ

Cʚʝʞʠʡʭʣʝʙ ʠ ʚʳʧʝʯʢʘ

ʊʦʚʘʨʳ ʜʣʷ ʫʭʦʜʘ ʟʘ ʣʠʮʦʤ
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ʀʩʪʦʯʥʠʢ: ʠʥʜʝʢʩ ʧʦʪʨʝʙʠʪʝʣʴʩʢʦʛʦ ʦʧʪʠʤʠʟʤʘ NielsenIQ, I ʢʚʘʨʪʘʣ 2023 ʛʦʜʘ

ɿʘʤʝʪʥʦʩʪʴ ʨʦʩʩʠʡʩʢʠʭ ʙʨʝʥʜʦʚ ʧʦ ʚʩʝʤ ʢʘʪʝʛʦʨʠʷʤ

ʇʨʦʜʫʢʪʳ ʧʠʪʘʥʠʷ, % ɹʝʟʘʣʢʦʛʦʣʴʥʳʝ/ʘʣʢʦʛʦʣʴʥʳʝ ʥʘʧʠʪʢʠ, ʪʘʙʘʯʥʳʝ ʠʟʜʝʣʠʷ %
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ʉʳʨʳ

ʊʨʘʜʠʮʠʦʥʥʘʷ ʤʦʣʦʯʥʘʷ ʧʨʦʜʫʢʮʠʷ

ʄʷʩʥʳʝ ʧʨʦʜʫʢʪʳ, ʢʦʣʙʘʩʥʳʝ ʠʟʜʝʣʠʷ

ʉʦʚʨʝʤʝʥʥʘʷ ʤʦʣʦʯʥʘʷ ʧʨʦʜʫʢʮʠʷ

ʂʨʫʧʳ, ʤʘʢʘʨʦʥʥʳʝ ʠʟʜʝʣʠʷ

ʉʚʝʞʝʝ ʤʷʩʦ, ʧʪʠʮʘ, ʨʳʙʘ

ʉʚʝʞʠʝ ʬʨʫʢʪʳ ʠ ʦʚʦʱʠ

Cʚʝʞʠʡ ʭʣʝʙ ʠ ʚʳʧʝʯʢʘ

ɿʘʤʦʨʦʞʝʥʥʳʝ ʧʨʦʜʫʢʪʳ

ʐʦʢʦʣʘʜ ʚ ʧʣʠʪʢʘʭ

ʏʠʧʩʳ, ʩʫʭʘʨʠʢʠ, ʜʨʫʛʠʝ ʧʝʨʝʢʫʩʳ

ʂʦʨʤʘ ʜʣʷ ʞʠʚʦʪʥʳʭ

ʂʫʣʠʥʘʨʠʷ

ʂʦʥʬʝʪʳ ʬʘʩʦʚʘʥʥʳʝ

ʂʦʥʬʝʪʳ ʚ ʢʦʨʦʙʢʘʭ

ʐʦʢʦʣʘʜʥʳʝ ʙʘʪʦʥʯʠʢʠ

Cʣʘʜʢʦʝ ʫʧʘʢʦʚʘʥʥʦʝ ʧʝʯʝʥʴʝ

ʄʷʛʢʘʷ ʫʧʘʢʦʚʘʥʥʘʷ ʚʳʧʝʯʢʘ

ɼʝʪʩʢʦʝ ʧʠʪʘʥʠʝ

ʋʧʘʢʦʚʘʥʥʳʝ ʥʝʰʦʢʦʣʘʜʥʳʝ ʢʦʥʬʝʪʳ

ʉʦʣʝʥʦʝ ʧʝʯʝʥʴʝ, ʢʨʝʢʝʨʳ

ɹʝʟʘʣʢʦʛʦʣʴʥʳʝ ʛʘʟʠʨʦʚʘʥʥʳʝ 

ʥʘʧʠʪʢʠ

ʇʠʪʴʝʚʘʷ/ʤʠʥʝʨʘʣʴʥʘʷ ʚʦʜʘ

ʌʨʫʢʪʦʚʳʝ ʩʦʢʠ

ʇʠʚʦ

ʏʘʡ

ɺʠʥʦ

ʂʦʬʝ

ɺʦʜʢʘ

ɼʦʨʦʛʦʡ ʘʣʢʦʛʦʣʴ (ʚʠʩʢʠ, ʢʦʥʴʷʢ, 

ʚʝʨʤʫʪ, ʙʨʝʥʜʠ, ʨʦʤ ʠ ʪʜ)

ʉʠʛʘʨʝʪʳ

ʊʘʙʘʯʥʳʝ ʩʪʠʢʠʜʣʷ ʠʩʧʦʣʴʟʦʚʘʥʠʷ 

ʩ ʧʨʦʜʫʢʮʠʝʡ ʥʘ ʦʩʥʦʚʝ ʥʘʛʨʝʚʘʥʠʷ
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ʀʩʪʦʯʥʠʢ: ʠʥʜʝʢʩ ʧʦʪʨʝʙʠʪʝʣʴʩʢʦʛʦ ʦʧʪʠʤʠʟʤʘ NielsenIQ, I ʢʚʘʨʪʘʣ 2023 ʛʦʜʘ

ɿʘʤʝʪʥʦʩʪʴ ʨʦʩʩʠʡʩʢʠʭ ʙʨʝʥʜʦʚ ʧʦ ʚʩʝʤ ʢʘʪʝʛʦʨʠʷʤ

ʃʠʯʥʘʷ ʛʠʛʠʝʥʘ, % ʋʭʦʜ ʟʘ ʜʦʤʦʤ, %

31

27

27

21

15

8

ʊʦʚʘʨʳ ʜʣʷ ʫʭʦʜʘ ʟʘ ʪʝʣʦʤ

ʊʦʚʘʨʳ ʜʣʷ ʫʭʦʜʘ ʟʘ ʣʠʮʦʤ

ʊʦʚʘʨʳ ʜʣʷ ʫʭʦʜʘ ʟʘ ʚʦʣʦʩʘʤʠ

ʊʦʚʘʨʳ ʜʣʷ ʫʭʦʜʘ ʟʘ ʧʦʣʦʩʪʴʶ ʨʪʘ

ʉʨʝʜʩʪʚʘ ʞʝʥʩʢʦʡ ʛʠʛʠʝʥʳ

ʇʦʜʛʫʟʥʠʢʠ

ʉʨʝʜʩʪʚʘ ʜʣʷ ʩʪʠʨʢʠ ʙʝʣʴʷ

ʉʨʝʜʩʪʚʘ ʜʣʷ ʫʙʦʨʢʠ ʜʦʤʘ

ɹʫʤʘʞʥʘʷ ʧʨʦʜʫʢʮʠʷ

ʉʨʝʜʩʪʚʘ ʜʣʷ ʤʳʪʴʷ ʧʦʩʫʜʳ
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ʇʦʯʝʤʫ ʪʝ ʧʦʢʫʧʘʪʝʣʠ, ʢʦʪʦʨʳʝ ʨʝʜʢʦ ʧʨʦʙʫʶʪ 

ʥʦʚʳʝ ʤʘʨʢʠ, ʢʦʥʩʝʨʚʘʪʠʚʥʳ ʚ ʚʳʙʦʨʝ?

ʀʩʪʦʯʥʠʢ: ʠʥʜʝʢʩ ʧʦʪʨʝʙʠʪʝʣʴʩʢʦʛʦ ʦʧʪʠʤʠʟʤʘ NielsenIQ, I ʢʚʘʨʪʘʣ 2023 ʛʦʜʘ

ʇʨʠʯʠʥʳ ʥʝʞʝʣʘʥʠʷ ʟʥʘʢʦʤʠʪʴʩʷ ʩ ʥʦʚʳʤʠ ʙʨʝʥʜʘʤʠ

46%

41%

34%

19%

5%

4%

ɼʦʚʝʨʷʶ ʪʦʣʴʢʦ ʧʨʦʚʝʨʝʥʥʳʤ/ʠʟʚʝʩʪʥʳʤ 
ʤʘʨʢʘʤ/ʙʨʝʥʜʘʤ

ɺ ʮʝʣʦʤ ʥʝ ʣʶʙʣʶ ʤʝʥʷʪʴ ʩʚʦʠ ʧʨʠʚʳʯʢʠ

ʅʝ ʫʚʝʨʝʥ(ʘ), ʯʪʦ ʥʦʚʳʡ ʧʨʦʜʫʢʪ/ʪʦʚʘʨ ʙʫʜʝʪ 
ʜʦʩʪʘʪʦʯʥʦ ʭʦʨʦʰʝʛʦ ʢʘʯʝʩʪʚʘ

ʅʦʚʳʝ ʧʨʦʜʫʢʪʳ/ʪʦʚʘʨʳ, ʢʘʢ ʧʨʘʚʠʣʦ, ʩʪʦʷʪ 
ʜʦʨʦʞʝ

ʗ ʦʙʳʯʥʦ ʥʝ ʟʘʤʝʯʘʶ/ʥʝ ʚʩʪʨʝʯʘʶ ʥʦʚʠʥʢʠ ʧʨʠ 
ʚʳʙʦʨʝ ʥʫʞʥʳʭ ʤʥʝ ʪʦʚʘʨʦʚ

ɿʘʪʨʫʜʥʷʶʩʴ ʦʪʚʝʪʠʪʴ I ʢʚʘʨʪʘʣ
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ʊʨʘʥʩʬʦʨʤʘʮʠʷ 

ʢʘʥʘʣʦʚ

ʊʨʘʥʩʬʦʨʤʘʮʠʷ 

ʘʩʩʦʨʪʠʤʝʥʪʘ

ʇʝʨʝʨʘʩʧʨʝʜʝʣʝʥʠʝ

ʩʧʨʦʩʘ

ʉʪʘʙʠʣʠʟʘʮʠʷ

ʧʦʪʨʝʙʣʝʥʠʷ
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ʆʩʥʦʚʥʳʝ ʪʨʝʥʜʳ ʨʦʩʩʠʡʩʢʦʛʦ FMCG-ʨʳʥʢʘ ʚ 2023 ʛʦʜʫ
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ʀʩʪʦʯʥʠʢ: ʨʠʪʝʡʣ-ʘʫʜʠʪ ʚ ʨʦʟʥʠʯʥʳʭ ʩʝʪʷʭ (ʉʢʘʥʪʨʝʢ), ʧʦʣʥʳʡ 2022 ʛʦʜ

ʉʝʨʴʝʟʥʦʛʦ ʩʫʞʝʥʠʷ ʘʩʩʦʨʪʠʤʝʥʪʘ ʥʘ ʧʦʣʢʘʭ ʤʘʛʘʟʠʥʦʚ ʥʝ ʧʨʦʠʟʦʰʣʦ 

ʀʟʤʝʥʝʥʠʝ ʘʩʩʦʨʪʠʤʝʥʪʘ, %

ʉʠʣʴʥʝʝ ʚʩʝʛʦ ʧʦʩʪʨʘʜʘʣʠ ʪʦʚʘʨʳ ʜʣʷ ʜʝʪʝʡ ʠ ʥʝʧʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʝ ʢʘʪʝʛʦʨʠʠ

ɼʝʢʦʤʧʦʟʠʮʠʷ ʠʟʤʝʥʝʥʠʡ ʧʦ ʢʘʥʘʣʘʤ, %

-6,9

-16,2

1,0

2,3

-8,0

-3,8

ʇʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʝ ʪʦʚʘʨʳ

ʅʝʧʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʝ 

ʪʦʚʘʨʳ

ɸʣʢʦʛʦʣʴ

ʊʘʙʘʢ

ʊʦʚʘʨʳ ʜʣʷ ʜʝʪʝʡ

ʊʦʚʘʨʳ ʜʣʷ ʞʠʚʦʪʥʳʭ

ʊʦʪʘʣʩʝʪʠ

ɻʠʧʝʨʤʘʨʢʝʪʳ

ʉʫʧʝʨʤʘʨʢʝʪʳ

ʄʠʥʠʤʘʨʢʝʪʳ

ɼʠʩʢʘʫʥʪʝʨʳ

-6,6

-5,3

-3,5

5,1

-6,0

ȦɗɗɔɖɘɎɒɋɓɘ ɒɎɓɎɒɆɖɐɋɘɔɈɖɆɗɞɎɖɎɑɗɥ, 
ɓɋɗɒɔɘɖɥ ɓɆ ɔɕɘɎɒɎɍɆɜɎɤ SKU ɓɆ ɕɔɑɐɋ
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ʇʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʡ ʨʳʥʦʢ ʩ ʪʦʯʢʠ ʟʨʝʥʠʷ ʘʩʩʦʨʪʠʤʝʥʪʘ ʧʦʩʪʨʘʜʘʣ ʚ ʤʝʥʴʰʝʡ ʩʪʝʧʝʥʠ

ʀʩʪʦʯʥʠʢ: ʜʠʥʘʤʠʢʘ ʦʬʣʘʡʥ-ʧʨʦʜʘʞ ʨʦʟʥʠʯʥʳʭ ʩʝʪʝʡ (ʉʢʘʥʪʨʝʢ), 2022 ʛʦʜ ʢ 2021. ɹʝʟ ʫʯʝʪʘ ʘʣʢʦʛʦʣʷ ʠ ʪʘʙʘʢʘ.ʊʦʧ-10 ʠʥʜʫʩʪʨʠʡ ʧʦ ʧʨʦʜʘʞʘʤ ʚ ʜʝʥʴʛʘʭ. *2020 ʥʘ ʦʩʥʦʚʝ ʜʘʥʥʳʭ ʩ 4 ʧʦ 52 ʥʝʜʝʣʶ.

ʄʘʩʰʪʘʙ ʩʫʞʝʥʠʷ ʘʩʩʦʨʪʠʤʝʥʪʘ ʠʥʜʠʚʠʜʫʘʣʝʥ ʜʣʷ ʢʘʞʜʦʡ ʢʘʪʝʛʦʨʠʠ

ʈʘʟʤʝʨ ʧʦʣʢʠ 

ʉʨʝʜʥʝʝ ʢʦʣʠʯʝʩʪʚʦSKU ʥʘ ʤʘʛʘʟʠʥ ʀʟʤʝʥʝʥʠʝ

ʘʩʩʦʨʪʠʤʝʥʪʘ, 

2022 vs 2021, %

ɼʠʥʘʤʠʢʘ ʥʘʪʫʨ. 

ʧʨʦʜʘʞ,ʢʛ/ʣ, %

332 333 306

129 130 125

370 368
346

226 233
222

204 200
186

119 115
105

88 84
75

109 109

103

76 78

75

63 61

54

539 509

450

2020* 2021 2022

˨͎͙͔ͪͯ

˭͔͊ͣͦͪͦ͗ͤͤ·͔ ͨͪͦ͒ͯͭ͟·

̂ͻͦ͒ ͊͘ ͒ͦͣΦ ͙͍͗ͦͭͤ·͙ͣ

˭͙͊ͯͫ͟͟

˿ͦͯͫ· ͙ ͣ͊ͫ͊͡

˥ͦͪΎ;͙͔ ͙͙ͤ͊ͨͭ͟

˴͙͙ͯͤ͊ͪ͡Ύ ͙ ͔ͫͨͼ͙͙

̆ͦͦ͒ͤ͡·͔ ͙͙ͤ͊ͨͭ͟

˴͙͔ͦͤ͒ͭͪͫ͊͟Ύ ͎ͪͯͨͨ͊

˸Ύͫͦ ͙ ͨͪͦ͒ͯͭ͟· ͙͘ ͣΎͫ͊

˸ͦͦ͡;ͤ͊Ύ ͨͪͦ͒ͯ͟ͼ͙Ύ

-7,9

-3,5

-6,1

-4,7

-7,0

-8,6

-10,4

-5,5

-3,7

-10,6

-12,0

˸ͦͦ͡;ͤ͊Ύ ͨͪͦ͒ͯ͟ͼ͙Ύ

˸Ύͫͦ ͙ ͨͪͦ͒ͯͭ͟· ͙͘ ͣΎͫ͊

˴͙͔ͦͤ͒ͭͪͫ͊͟Ύ ͎ͪͯͨͨ͊

̆ͦͦ͒ͤ͡·͔ ͙͙ͤ͊ͨͭ͟

˴͙͙ͯͤ͊ͪ͡Ύ ͙ ͔ͫͨͼ͙͙

˥ͦͪΎ;͙͔ ͙͙ͤ͊ͨͭ͟

˿ͦͯͫ· ͙ ͣ͊ͫ͊͡

˭͙͊ͯͫ͟͟

̂ͻͦ͒ ͊͘ ͒ͦͣΦ ͙͍͗ͦͭͤ·͙ͣ

˭͔͊ͣͦͪͦ͗ͤͤ·͔ ͨͪͦ͒ͯͭ͟·

˨͎͙͔ͪͯ

-2,8

1,2

2,3

-2,3

2,3

-2,8

0,5

-0,7

-0,6

-8,9

-4,8
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ʀʩʪʦʯʥʠʢ: ʨʠʪʝʡʣ-ʘʫʜʠʪ NielsenIQ ʚ ʨʦʟʥʠʯʥʳʭ ʩʝʪʷʭ (ʉʢʘʥʪʨʝʢ), 2022 ʛʦʜ ʢ 2021.

ɼʦʣʷ ʠ ʧʨʦʜʘʞʠ ʢʨʫʧʥʝʡʰʠʭ ʧʨʦʠʟʚʦʜʠʪʝʣʝʡ ʩʥʠʞʘʶʪʩʷ ʙʳʩʪʨʝʝ ʚʩʝʛʦ

ɺ ʥʝʧʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʭ ʢʘʪʝʛʦʨʠʷʭ ʫʚʝʣʠʯʠʚʘʝʪʩʷ ʟʥʘʯʠʤʦʩʪʴ ʤʝʥʝʝ ʢʨʫʧʥʳʭ ʠʛʨʦʢʦʚ. ʆʜʥʦʚʨʝʤʝʥʥʦ ʩ ʵʪʠʤ 

ʧʨʦʜʦʣʞʘʝʪʩʷ ʨʘʟʚʠʪʠʝ ʉʊʄ. 

ʇʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʝ ʢʘʪʝʛʦʨʠʠ

(ʙʝʟ ʘʣʢʦʛʦʣʷ ʠ ʪʘʙʘʢʘ) ʅʝʧʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʝ ʢʘʪʝʛʦʨʠʠ

ʀʟʤʝʥʝʥʠʝ ʜʝʥʝʞʥʳʭʧʨʦʜʘʞ, %

ʊʦʪʘʣ

ɼʦʣʷ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ, %ʀʟʤʝʥʝʥʠʝ ʜʝʥʝʞʥʳʭ

ʧʨʦʜʘʞ, %
ɼʦʣʷ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ, %

Toʧ1-5

Toʧ6-10

Toʧ11-30

Toʧ31-100

100+

ʉʊʄ

18,8% 18,0%

8,9% 8,4%

14,9% 15,3%

17,2% 17,3%

26,8% 26,3%

13,5% 14,7%

2021 2022

15,7%

10,9%

8,9%

18,6%

17,0%

13,6%

25,9%

46,7%
41,7%

12,4%
13,4%

17,2%
17,3%

8,2%
8,3%

3,7%
3,8%

11,8% 15,5%

2021 2022

15,0%

2,8%

23,4%

16,0%

16,8%

17,8%

50,4%
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ʂʦʣʠʯʝʩʪʚʦ ʥʦʚʳʭ ʟʘʧʫʩʢʦʚ ʝʞʝʛʦʜʥʦ 

ʨʘʩʪʝʪ. ʅʦ ʩʨʝʜʠ ʟʘʧʫʩʢʦʚ 2021 

ʙʦʣʝʝ15% ʫʞʝ ʥʝ ʧʨʦʜʘʚʘʣʦʩʴ ʚ 2022 

ʛʦʜʫ. 

12
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ʂʦʣʠʯʝʩʪʚʦ SKU ʥʘ ʨʳʥʢʝ ʨʘʩʪʝʪ, ʥʦ ʧʨʠ ʵʪʦʤ ʫʚʝʣʠʯʠʚʘʝʪʩʷ ʠ ʟʥʘʯʠʤʦʩʪʴ ʢʨʫʧʥʝʡʰʠʭ

ʂʘʢ ʚʳʛʣʷʜʠʪ ʩʪʨʫʢʪʫʨʘ FMCG-ʠʥʜʝʢʩʘ ʩʝʛʦʜʥʷ?

ʂʦʣʠʯʝʩʪʚʦ SKU ʩ ʥʝʥʫʣʝʚʳʤʠ ʧʨʦʜʘʞʘʤʠ, 

ʪʳʩʷʯ ʰʪʫʢ

319
335 348

2020 2021 2022

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʨʠʪʝʡʣ-ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ;  ʙʝʟ ʫʯʝʪʘ ʉʊʄ

ʇʨʦʮʝʥʪSKU, ʬʦʨʤʠʨʫʶʱʠʡ ʪʦʚʘʨʦʦʙʦʨʦʪ FMCG-ʨʳʥʢʘ

50% 60% 70% 80% 90%

2020 0.7 1.2 2.1 4.0 8.8

2021 0.6 1.1 2.0 3.8 8.4

2022 0.6 1.1 2.0 3.7 8.3

%
 S

K
U

% ʦʪ FMCG-ʨʳʥʢʘ ʚ ʜʝʥʴʛʘʭ

Ȳɋɓɋɋ 4% SKUɓɆ FMCG-ɖɡɓɐɋ ɚɔɖɒɎɖəɤɘ 80% ɋɉɔ ɘɔɈɆɖɔɔɇɔɖɔɘɆ, ɘɔɉɊɆ ɐɆɐ ɒɓɔɉɎɋ 
ɔɗɘɆɑɢɓɡɋ ɚɔɖɒɎɖəɤɘ ɒɋɓɋɋ ɣɚɚɋɐɘɎɈɓɡɏ çɛɈɔɗɘè ɕɖɔɊɆɌ
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ɸʩʩʦʨʪʠʤʝʥʪ

FMCG-ʤʘʛʘʟʠʥʘ: 

ʥʦʚʘʷ ʛʣʘʚʘ 
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ʂʘʢ ʠʟʤʝʥʠʣʩʷ ʘʩʩʦʨʪʠʤʝʥʪ ʙʨʝʥʜʦʚ ʚ 2022 ʛʦʜʫ?

10 460
ɓɔɈɡɛ ɇɖɋɓɊɔɈ ɗ əɝɋɘɔɒ ɘɔɉɔ, ɝɘɔ 

ɗəɟɋɗɘɈəɤɟɎɋ ɇɖɋɓɊɡ ɈɡɛɔɊɎɑɎ Ɉ ɓɔɈɡɋ Ɋɑɥ ɗɋɇɥ 
ɗɋɉɒɋɓɘɡ Ɏ ɗɎɘəɆɜɎɎ ɕɔɘɖɋɇɑɋɓɎɥ
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27,6 14,7 8,3 29,5 2,0 3,6 2,4

ɸʣʢʦʛʦʣʴ ʄʦʣʦʯʥʳʝ ʪʦʚʘʨʳʊʘʙʘʢ ʂʦʥʜʠʪ. ʠʟʜʝʣʠʷʅʘʧʠʪʢʠ

ɻʦʨʷʯʠʝ ʥʘʧʠʪʢʠʉʦʫʩʳ ʠ ʤʘʩʣʘʊʦʚʘʨʳ ʜʣʷ ʞʠʚʦʪʥʳʭʉʥʝʢʠ ʂʫʣʠʥʘʨʠʷ ʠ ʩʧʝʮʠʠ

ʄʦʨʦʞʝʥʦʝ ɺʘʪʥʦ-ʙʫʤ. ʧʨʦʜʫʢʮʠʷɼʝʪʩʢʦʝ ʧʠʪʘʥʠʝʉʪʠʨʢʘ ʋʭʦʜ ʟʘ ʚʦʣʦʩʘʤʠ

ʋʭʦʜ ʟʘ ʪʝʣʦʤɹʳʪʦʚʘʷ ʭʠʤʠʷʂʦʥʩʝʨʚ. ʦʚʦʱʠɿʘʤʦʨʦʟʢʘ ʋʭʦʜ ʟʘ ʧʦʣʦʩʪʴʶ ʨʪʘ

ʋʭʦʜ ʟʘ ʜʝʪʴʤʠʋʭʦʜ ʟʘ ʣʠʮʦʤɹʨʠʪʴʝ ɹʘʪʘʨʝʡʢʠ

80% ɓɔɈɡɛ ɇɖɋɓɊɔɈ ɕɔɥɈɎɑɔɗɢ Ɉ ɝɋɘɡɖɋɛ ɐɆɘɋɉɔɖɎɥɛ:Ɇɑɐɔɉɔɑɋ, ɒɔɑɔɝɓɡɛ ɘɔɈɆɖɆɛ, ɓɆɕɎɘɐɆɛ Ɏ ɐɔɓɊɎɘɋɖɗɐɎɛ ɎɍɊɋɑɎɥɛ

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ

ɺ ʢʘʢʠʭ ʢʘʪʝʛʦʨʠʷʭ ʟʘʧʫʩʪʠʣʦʩʴ ʙʦʣʴʰʝ ʚʩʝʛʦ ʥʦʚʳʭ ʙʨʝʥʜʦʚ?

16

9 Ɏɍ 10 ɓɔɈɎɓɔɐ ɕɔɥɈɎɑɎɗɢ Ɉ ɎɓɊəɗɘɖɎɎ Ɇɑɐɔɉɔɑɥ Ɏ ɕɖɔɊɔɈɔɑɢɗɘɈɎɥ. ȳɆ ɓɋɕɖɔɊɔɈɔɑɢɗɘɈɋɓɓɡɏ ɗɋɉɒɋɓɘ 
ɕɖɎɞɑɔɗɢ ɘɔɑɢɐɔ 8% ɔɘ ɔɇɟɋɉɔ ɝɎɗɑɆ ɍɆɕəɗɐɔɈ.
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ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ

ʂʘʢʫʶ ʜʦʣʶ ʧʨʦʜʘʞ ʛʝʥʝʨʠʨʫʶʪ ʥʦʚʠʥʢʠ?

ɼʦʣʷ ʥʦʚʠʥʦʢ ʚ ʜʝʥʝʞʥʦʤ ʚʳʨʘʞʝʥʠʠ, %

0,4%

1,1%

0,8%

1,9%

0,4%

1,0%

0,3%

1,0%

0,1%

1,0%

1,3%

0,7%

1,1%

 2021  2022  2021  2022  2021  2022  2021  2022  2021  2022

FMCG ɸʣʢʦʛʦʣʅɹʝʧʨʦʜʦʚʦʣʴʩʪʚʠʝʇʨʦʜʦʚʦʣʴʩʪʚʠʝʊʘʙʘʢ

ʅʦʚʠʥʢʠ 22

ʅʦʚʠʥʢʠ 21
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0,2
0,6 0,8

1,9

1,1

2,4

0,8
1,2

0,3

1,5

0,1
0,5 0,7

1,5

0,3

1,0

1,9

3,9

0,6

1,4

3,2

1,3
1,1

1,0
1,0

1,0

1,0

0,9

0,9

0,9

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

 2
0
2
1

 2
0
2
2

ʅʘʧʠʪʢʠ ɸʣʢʦʛʦʣʴ ɿʘʤʦʨʦʟʢʘʄʦʨʦʞʝʥʦʝ ʉʥʝʢʠ ʋʭʦʜ ʟʘ ʜʝʪʴʤʠʋʭʦʜ ʟʘ ʪʝʣʦʤʄʦʣʦʯʥʳʝ 
ʧʨʦʜʫʢʪʳ

ʋʭʦʜ ʟʘ ʣʠʮʦʤʋʭʦʜ ʟʘ ʚʦʣʦʩʘʤʠ

ʅʦʚʠʥʢʠ 22ʅʦʚʠʥʢʠ 21

18

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ

ʂʘʢʫʶ ʜʦʣʶ ʧʨʦʜʘʞ ʛʝʥʝʨʠʨʫʶʪ ʥʦʚʠʥʢʠ?

ʊʦʧ-10 ʢʘʪʝʛʦʨʠʡ ʧʦ ʜʦʣʝ ʥʦʚʳʭ ʙʨʝʥʜʦʚ 2022 ʛʦʜʘ

ɼʝʥʝʞʥʘʷ ʜʦʣʷ, %

ȵɖɔɛɑɆɊɎɘɋɑɢɓɡɋ ɓɆɕɎɘɐɎ, Ɇɑɐɔɉɔɑɢ Ɏ ɍɆɒɔɖɔɌɋɓɓɡɋ ɕɖɔɊəɐɘɡ ɗɘɆɑɎ ɐɆɘɋɉɔɖɎɥɒɎ-ɑɎɊɋɖɆɒɎ ɗ ɘɔɝɐɎ ɍɖɋɓɎɥ 
ɊɋɓɋɌɓɔɏ ɊɔɑɎɓɔɈɡɛ ɇɖɋɓɊɔɈ, ɍɆɕəɗɘɎɈɞɎɛɗɥ Ɉ 2022 ɉɔɊə
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ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ

ʅʦʚʳʝ ʟʘʧʫʩʢʠ ʚ ʩʝʛʤʝʥʪʘʭ ʢʘʪʝʛʦʨʠʡ: ʪʦʧ-50 ʧʦ ʜʦʣʝ ʥʦʚʳʭ ʙʨʝʥʜʦʚ

19

ɼʦʣʷ ʥʦʚʳʭ ʙʨʝʥʜʦʚ 2022 ʛʦʜʘ

ɼʝʥʝʞʥʦʝ ʚʳʨʘʞʝʥʠʝ, %

ɺʘʬʣʠ, ʧʦʢʨʳʪʳʝ ʰʦʢʦʣʘʜʦʤ 15.4

ɻʣʘʟʠʨʦʚʘʥʥʳʝ ʩʳʨʢʠ 11.7

ʆʨʝʭʠ 9.8

ɹʝʟʘʣʢʦʛʦʣʴʥʳʝ ʛʘʟʠʨʦʚʘʥʥʳʝ ʥʘʧʠʪʢʠ 9.3

ʂʘʢʘʦ 6.2

ʇʶʨʝ ʠ ʩʤʫʟʠ ʜʣʷ ʚʟʨʦʩʣʳʭ 5.1

ɼʞʠʥ 4.9

ʄʷʩʥʳʝ ʧʦʣʫʬʘʙʨʠʢʘʪʳ, ʪʨʝʙʫʶʱʠʝ ʧʨʠʛʦʪʦʚʣʝʥʠʷ4.6

ɸʧʝʨʠʪʠʚʳ 2.7

ʍʦʣʦʜʥʳʡ ʯʘʡ 2.2

ʋʭʦʜ ʟʘ ʤʝʙʝʣʴʶ 2.0

ʂʦʥʩʝʨʚʠʨʦʚʘʥʥʳʝ ʩʘʣʘʪʳ 2.0

ʇʠʚʦ 1.8

ʐʘʤʧʘʥʩʢʦʝ 1.7

ʂʨʘʩʢʘ ʜʣʷ ʚʦʣʦʩ 1.7

ʋʭʦʜ ʟʘ ʛʫʙʘʤʠ 1.7

ʊʫʘʣʝʪʥʦʝ ʤʳʣʦ 1.6

ʂʚʘʩ 1.6

ʄʦʣʦʢʦ ʩ ʩʦʢʦʤ 1.5

ʉʨʝʜʩʪʚʘ ʜʣʷ ʤʳʪʴʷ ʧʦʩʫʜʳ 1.5

ʐʦʢʦʣʘʜʥʘʷ ʧʘʩʪʘ 1.4

ʋʭʦʜ ʟʘ ʪʝʣʦʤ ʠ ʨʫʢʘʤʠ 1.4

ʈʘʟʚʝʩʥʦʝ ʩʣʘʜʢʦʝ ʧʝʯʝʥʴʝ 1.3

ʀʛʨʠʩʪʦʝ ʚʠʥʦ 1.3

ʇʨʷʥʠʢʠ 1.3

ʂʨʝʢʝʨʳ 1.3

ʊʦʨʪʳ-ʤʦʨʦʞʝʥʦʝ 1.2

ʇʨʦʩʪʦʢʚʘʰʘ 1.2

ɻʝʣʠ ʜʣʷ ʜʫʰʘ ʠ ʧʝʥʳ ʜʣʷ ʚʘʥʥʦʡ 1.2

ʂʦʥʜʠʮʠʦʥʝʨʳ ʜʣʷ ʚʦʣʦʩ 1.2

ʉʨʝʜʩʪʚʘ ʜʣʷ ʯʠʩʪʢʠ ʩʪʝʢʦʣ 1.1

ʇʦʜʛʫʟʥʠʢʠ 1.1

ʃʠʢʝʨʳ 1.1

ʄʦʨʦʞʝʥʦʝ 1.0

ɼʝʩʝʨʪʥʳʝ ʙʣʠʥʳ, ʛʦʪʦʚʳʝ ʢ ʫʧʦʪʨʝʙʣʝʥʠʶ1.0

ɺʦʜʢʘ 1.0

ɹʠʪʪʝʨʳ 1.0

ɾʝʥʩʢʠʝ ʩʨʝʜʩʪʚʘ ʛʠʛʠʝʥʳ 1.0

ʐʦʢʦʣʘʜʥʳʝʢʦʥʬʝʪʳ (ʘʩʩʦʨʪʠ) 1.0

ʉʨʝʜʩʪʚʘ ʧʨʦʪʠʚ ʟʘʩʦʨʦʚ 1.0

ɻʦʪʦʚʳʝ ʢ ʫʧʦʪʨʝʙʣʝʥʠʶ ʢʦʥʮʝʥʪʨʠʨʦʚʘʥʥʳʝ ʩʫʧʳ1.0

ʋʧʘʢʦʚʘʥʥʳʝ ʥʝ ʰʦʢʦʣʘʜʥʳʝ ʢʦʥʬʝʪʳ 1.0

ʁʦʛʫʨʪʳ 0.9

ɼʨʘʞʝ ʚ ʰʦʢʦʣʘʜʝ 0.9

ʇʝʯʝʥʘʷ ʬʘʩʦʣʴ 0.9

ɺʠʩʢʠ 0.9

ʆʪʙʝʣʠʚʘʪʝʣʠ 0.9

ʉʥʝʢʠ, ʩʦʣʝʥʳʝ ʟʘʢʫʩʢʠ 0.9

ʄʘʩʣʦ ʠ ʤʘʨʛʘʨʠʥ 0.9

ʋʭʦʜ ʟʘ ʣʠʮʦʤ 0.9
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8ʠʟ 10 
ʨʫʙʣʝʡ ʧʨʦʜʘʞ 

ʧʨʠʥʝʩʣʠ ʥʦʚʠʥʢʠ 

ʠʟ ʩʨʝʜʥʝʛʦ 

ʠ ʧʨʝʤʠʘʣʴʥʦʛʦ 

ʩʝʛʤʝʥʪʘ

20

ʎʝʥʦʚʘʷ ʩʝʛʤʝʥʪʘʮʠʷ ʥʘ ʦʩʥʦʚʘʥʠʠ ʠʥʜʝʢʩʘ ʮʝʥ (ʩʨʝʜʥʝʡ ʦʪʥʦʩʠʪʝʣʴʥʦʡ ʮʝʥʳ ʟʘ ʝʜʠʥʠʮʫ ʦʙʲʸʤʘ ʚ 2022 ʠʣʠ 2021 ʛʦʜʫ) ʙʨʝʥʜʘ ʚ ʢʘʞʜʦʡʦʪʜʝʣʴʥʦʡ ʢʘʪʝʛʦʨʠʠ. 

ʕʢʦʥʦʤ ʩʝʛʤʝʥʪ ïʙʨʝʥʜ ʚ ʩʨʝʜʥʝʤ  ʜʝʰʝʚʣʝ ʢʘʪʝʛʦʨʠʠ ʥʘ 20 ʠʣʠ ʙʦʣʝʝ %, ʇʨʝʤʠʫʤ - ʥʘ 20 ʠʣʠ ʙʦʣʴʰʝ % ʜʦʨʦʞʝ ʢʘʪʝʛʦʨʠʠ.

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ

ʈʘʩʧʨʝʜʝʣʝʥʠʝ ʟʘʧʫʩʢʦʚ ʧʦ ʮʝʥʦʚʳʤ ʩʝʛʤʝʥʪʘʤ

ɼʝʥʝʞʥʦʝ ʚʳʨʘʞʝʥʠʝ, %

16,6

48,7

34,6

ʇʨʝʤʠʫʤ ʉʨʝʜʥʠʡ ʕʢʦʥʦʤ
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ȷ ɘɔɝɐɎ ɍɖɋɓɎɥ ɜɋɓɔɈɔɉɔ ɎɓɊɋɐɗɆ ɓɆɎɇɔɑɋɋ ɖɆɈɓɔɒɋɖɓɔ ɍɆɕəɗɐɎ ɕɖɔɎɗɛɔɊɎɑɎ Ɉ ɎɓɊəɗɘɖɎɎ Ɇɑɐɔɉɔɑɥ 

ʎʝʥʦʚʘʷ ʩʝʛʤʝʥʪʘʮʠʷ ʥʘ ʦʩʥʦʚʘʥʠʠ ʠʥʜʝʢʩʘ ʮʝʥ (ʩʨʝʜʥʝʡ ʦʪʥʦʩʠʪʝʣʴʥʦʡ ʮʝʥʳ ʟʘ ʝʜʠʥʠʮʫ ʦʙʲʸʤʘ ʚ 2022 ʠʣʠ 2021 ʛʦʜʫ) ʙʨʝʥʜʘ ʚ ʢʘʞʜʦʡʦʪʜʝʣʴʥʦʡ ʢʘʪʝʛʦʨʠʠ. 

ʕʢʦʥʦʤ ʩʝʛʤʝʥʪ ïʙʨʝʥʜ ʚ ʩʨʝʜʥʝʤ  ʜʝʰʝʚʣʝ ʢʘʪʝʛʦʨʠʠ ʥʘ 20 ʠʣʠ ʙʦʣʝʝ %, ʇʨʝʤʠʫʤ - ʥʘ 20 ʠʣʠ ʙʦʣʴʰʝ % ʜʦʨʦʞʝ ʢʘʪʝʛʦʨʠʠ.

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ

ʅʦʚʳʝ ʙʨʝʥʜʳ ʚ ʢʘʪʝʛʦʨʠʷʭ: ʩʪʨʫʢʪʫʨʘ ʧʦʮʝʥʦʚʳʤ ʩʝʛʤʝʥʪʘʤ

ʈʘʩʧʨʝʜʝʣʝʥʠʝ ʟʘʧʫʩʢʦʚ ʧʦ ʮʝʥʦʚʳʤ ʩʝʛʤʝʥʪʘʤ

ɼʝʥʝʞʥʦʝ ʚʳʨʘʞʝʥʠʝ, %

14,0 15,2
29,2 29,2

10,5

54,2 55,7 33,5 35,7
56,5

31,8 29,1 37,3 35,1 33,1

2021 2022 2021 2022 2021 2022

ʉʪʘʨʳʝ ʙʨʝʥʜʅrʦʚʠʥʢʠ 21 ʅʦʚʠʥʢʠ 22

ʇʨʝʤʠʫʤ

ʉʨʝʜʥʠʡ

ʕʢʦʥʦʤ

11,0 12,0 21,1 27,8 26,0

66,1 67,0 58,5 51,3
36,9

23,0 21,0 20,4 20,9
37,1

2021 2022 2021 2022 2021 2022

ʉʪʘʨʳʝ ʙʨʝʥʜʅrʦʚʠʥʢʠ 21 ʅʦʚʠʥʢʠ 22

17,8 21,0
41,6 34,8 33,2

35,5 35,5

24,4
25,8 26,4

46,7 43,5
34,0 39,4 40,4

2021 2022 2021 2022 2021 2022

ʉʪʘʨʳʝ ʙʨʝʥʜʅrʦʚʠʥʢʠ 21 ʅʦʚʠʥʢʠ 22

ʇʨʦʜʦʚʦʣʴʩʪʚʠʝ

ɸʣʢʦʛʦʣʴ

ʅʝʧʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʝ ʪʦʚʘʨʳ
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ʈʝʡʪʠʥʛ ʩʘʤʳʭ 

ʨʝʟʫʣʴʪʘʪʠʚʥʳʭ 

ʥʦʚʠʥʦʢ 2022 ʛʦʜʘ
ʂʘʢʠʤ ʙʨʝʥʜʘʤ ʫʜʘʣʦʩʴ ʙʳʩʪʨʝʝ 

ʜʨʫʛʠʭ ʧʨʠʚʣʝʯʴ ʧʦʢʫʧʘʪʝʣʝʡ?

22
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ɸʣʢʦʛʦʣʴ
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ʃʦʢʘʣʠʟʦʚʘʥʥʳʝ 

ʙʨʝʥʜʳ ʧʠʚʘ
ɗɔɗɘɆɈɎɑɎ ɇɔɑɋɋ ɕɔɑɔɈɎɓɡ 
ɘɔɈɆɖɔɔɇɔɖɔɘɆ ɓɔɈɎɓɔɐ 
Ɉ 2022 ɉɔɊə

ɕɖɔɎɍɈɔɊɗɘɈɔ ɝɆɗɘɎ Ɏɒɕɔɖɘɓɡɛ 
ɇɖɋɓɊɔɈ Ɏɍ ɖɋɏɘɎɓɉɆ, ɐɔɘɔɖɡɋ əɌɋ 
ɗəɟɋɗɘɈɔɈɆɑɎ ɖɆɓɋɋ, ɇɡɑɔ ɕɋɖɋɓɋɗɋɓɔ 
Ɉ ȶɔɗɗɎɤ
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ʇʠʚʦ Spaten

AB InBev Efes

ʇʠʚʦ LAV

ɹʘʣʪʠʢʘ

ʇʠʚʦ çʈʘʟʣʠʚʥʦʡ ʢʦʣʦʩè

ɿʘʚʦʜ ʊʨʝʭʩʦʩʝʥʩʢʠʡ

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʘʣʢʦʛʦʣʴ
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ʅʦʚʠʥʢʘ çʈʘʟʣʠʚʥʦʡ ʢʦʣʦʩè ʩʪʘʣʘ ʦʜʥʦʡ ʠʟ ʥʘʠʙʦʣʝʝ ʷʨʢʠʭ ʚ 

ʢʣʶʯʝʚʦʡ ʜʣʷ ʢʘʪʝʛʦʨʠʠ ʣʝʪʥʠʡ ʩʝʟʦʥ. ʂ ʝʛʦ ʥʘʯʘʣʫ ʥʘ ʙʨʝʥʜ 

ʧʨʠʭʦʜʠʣʦʩʴ 0,4% ʦʪ ʢʘʪʝʛʦʨʠʠ ðʦʪʣʠʯʥʳʡ ʨʝʟʫʣʴʪʘʪ ʩ ʫʯʝʪʦʤ 

ʪʦʛʦ, ʯʪʦ ʥʦʚʠʥʢʘ ʥʘ ʵʪʦʪ ʤʦʤʝʥʪ ʩʫʱʝʩʪʚʦʚʘʣʘ ʥʘ ʨʳʥʢʝ ʚʩʝʛʦ 

ʥʝʩʢʦʣʴʢʦ ʤʝʩʷʮʝʚ, ʘ ʢʘʪʝʛʦʨʠʷ ʧʠʚʘ ʷʚʣʷʝʪʩʷ ʦʜʥʦʡ ʠʟ 

ʢʨʫʧʥʝʡʰʠʭ ʥʘ FMCG-ʨʳʥʢʝ. 

ʉʨʝʜʠ ʪʦʧ-10 ʙʨʝʥʜʦʚ, ʥʝ ʩʫʱʝʩʪʚʦʚʘʚʰʠʭ ʨʘʥʝʝ, ר

6 ʧʨʦʠʟʚʦʜʷʪʩʷ ʟʘʚʦʜʦʤ ʊʨʝʭʩʦʩʝʥʩʢʠʡ. ר

ʇʠʚʦçʈʘʟʣʠʚʥʦʡ ʢʦʣʦʩè
ɿʘʚʦʜ ʊʨʝʭʩʦʩʝʥʩʢʠʡ

ɸʧʨʝʣʴ 2022ʀʶʥʴ 2022ɸʚʛʫʩʪ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0,2% 0,4% 0,2% 0,06%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
22% 23% 23% 21%
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ʇʠʚʦ BROOKLYN

ɹʘʣʪʠʢʘ

ʇʠʚʦ Leffe

AB InBev Efes

ʇʠʚʦ Franziskaner

AB InBev Efes

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʘʣʢʦʛʦʣʴ
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ʉʠʜʨ Bon Season
AB InBev Efes

ʄʘʨʪ 2022ʀʶʥʴ 2022ɸʚʛʫʩʪ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
3,5% 16,5% 16,4% 11,3%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
15% 74% 65% 59%

ʇʦʩʣʝ ʟʘʧʫʩʢʘ ʚ ʬʝʚʨʘʣʝ 2022 ʛʦʜʘ ʜʦʣʷ ʧʨʦʜʘʞ ʩʠʜʨʘ Bon 

Season ʢ ʢʦʥʮʫ ʛʦʜʘʧʨʝʚʳʩʠʣʘ 11% ʦʪ ʢʘʪʝʛʦʨʠʠ, ʷʚʣʷʶʱʝʡʩʷ 

ʦʜʥʦʡ ʠʟ ʩʘʤʳʭ ʜʠʥʘʤʠʯʥʳʭ ʚ ʘʣʢʦʛʦʣʴʥʦʡ ʠʥʜʫʩʪʨʠʠ. ʇʨʠ ʵʪʦʤ 

ʮʝʥʦʚʦʡ ʠʥʜʝʢʩ ʵʪʦʡ ʥʦʚʠʥʢʠ ʦʩʪʘʝʪʩʷ ʥʘ ʫʨʦʚʥʝ ʩʨʝʜʥʠʭ ʮʝʥ ʚ 

ʢʘʪʝʛʦʨʠʠ ʩʠʜʨʘ.

ʋʨʦʚʝʥʴ ʜʠʩʪʨʠʙʫʮʠʠ ʙʨʝʥʜʘ ʢ ʣʝʪʫ ʫʞʝ ʜʦʩʪʠʛ ʫʨʦʚʥʷ ʪʦʧ-

ʠʛʨʦʢʦʚ ʚ ʢʘʪʝʛʦʨʠʠ, ʘ ʧʦʩʣʝ ʟʘʚʝʨʰʝʥʠʷ ʣʝʪʥʝʛʦ ʩʝʟʦʥʘ ʩʪʘʣ 

ʩʥʠʞʘʪʴʩʷ ʠ ʟʘʢʨʝʧʠʣʩʷ ʥʘ ʫʨʦʚʥʝ ʧʦʯʪʠ 60% ʚ ʜʝʢʘʙʨʝ. 
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ʉʠʜʨ Bon Season

AB InBev Efes

ʈʦʤ Freeman

ʆʙʲʝʜʠʥʝʥʥʳʝ ʧʝʥʟʝʥʩʢʠʝ 

ʚʦʜʦʯʥʳʝ ʟʘʚʦʜʳ

ɺʠʩʢʠ Red & Black

ɸʣʚʠʩʘ

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʘʣʢʦʛʦʣʴ
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ʃʝʪʥʠʡ ʩʝʟʦʥ
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ɹ/ɸ ʥʘʧʠʪʦʢ ɼʦʙʨʳʡ Cola
ʆʆʆ çʄʫʣʪʦʥ ʇʘʨʪʥʝʨʩè

ɸʚʛʫʩʪ 2022ʉʝʥʪʷʙʨʴ 2022ʅʦʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0% 3,7% 13% 17,7%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
12% 45% 66% 90%

ʇʦ ʠʪʦʛʘʤ 2022 ʛʦʜʘ ɼʦʙʨʳʡ Cola ʩʪʘʣ ʙʨʝʥʜʦʤ ˉ1 ʚ ʩʧʠʩʢʝ 

ʥʦʚʳʭ ʤʘʨʦʢ, ʟʘʧʫʱʝʥʥʳʭ ʥʘ ʨʦʩʩʠʡʩʢʦʤ ʨʳʥʢʝ ʧʦ ʦʙʲʝʤʫ 

ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ɺʩʝʛʦ ʟʘ ʥʝʩʢʦʣʴʢʦ ʤʝʩʷʮʝʚ ʧʦʩʣʝ ʟʘʧʫʩʢʘ ʣʝʪʦʤ 2022 ʛʦʜʘ 

ɼʦʙʨʳʡ Cola ʩʤʦʛʣʘ ʥʘʨʘʩʪʠʪʴ ʜʦʣʶ ʧʨʦʜʘʞ ʩ 0% ʩʨʘʟʫ ʜʦ 18% 

ʚ ʜʝʥʝʞʥʦʤ ʚʳʨʘʞʝʥʠʠ.

ʂ ʜʝʢʘʙʨʶ 2022 ʛʦʜʘ ʫʨʦʚʝʥʴ ʜʠʩʪʨʠʙʫʮʠʠ ʙʨʝʥʜʘ ʩʦʩʪʘʚʠʣ 

90%, ʭʦʪʷ ʝʱʝ ʚ ʩʝʨʝʜʠʥʝ ʛʦʜʘ ʥʘʧʠʪʦʢ ʥʝ ʙʳʣ ʧʨʝʜʩʪʘʚʣʝʥ ʥʘ 

ʧʦʣʢʘʭ ʤʘʛʘʟʠʥʦʚ. 
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ɹ/ɸ ʥʘʧʠʪʦʢ COOLCOLA
ʄʇɹʂ ʆʯʘʢʦʚʦ

ʄʘʡ 2022ʀʶʣʴ 2022ʅʦʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0,3% 1,4% 5,6% 5,4%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
27% 46% 56% 59%

ʂ ʢʦʥʮʫ 2022 ʛʦʜʘ ʩʫʤʤʘʨʥʳʝ ʧʨʦʜʘʞʠ ʥʦʚʠʥʦʢ ʦʪ ʄʇɹʂ 

ʆʯʘʢʦʚʦ ʧʨʝʚʳʩʠʣʠ 5 ʤʣʨʜ. ʨʫʙʣʝʡ. ʅʘʠʙʦʣʝʝ ʟʘʤʝʪʥʦʡ ʩ ʪʦʯʢʠ 

ʟʨʝʥʠʷ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ ʩʪʘʣʘ COOLCOLA.

ʇʦʩʣʝ ʟʘʧʫʩʢʘ ʚʝʩʥʦʡ 2022 ʛʦʜʘ ʜʦʣʷ ʧʨʦʜʘʞ COOLCOLA 

ʧʝʨʝʰʘʛʥʫʣʘ ʦʪʤʝʪʢʫ 5% ʦʪ ʢʘʪʝʛʦʨʠʠ. ʇʨʠ ʪʦʤ, ʯʪʦ ʚ ʥʝʡ 

ʣʦʢʘʣʠʟʘʮʠʷ ʠ ʟʘʧʫʩʢʠ ʨʦʩʩʠʡʩʢʠʭ ʙʨʝʥʜʦʚ ʩʪʘʣʠ ʦʜʥʠʤ ʠʟ 

ʥʘʠʙʦʣʝʝ ʷʨʢʠʭ ʪʨʝʥʜʦʚ, ʘ ʢʦʥʢʫʨʝʥʮʠʷ ʝʜʚʘ ʣʠ ʥʝ ʩʘʤʦʡ 

ʦʩʪʨʦʡ.

ʂ ʜʝʢʘʙʨʶ 2022 ʛʦʜʘ ʫʨʦʚʝʥʴ ʜʠʩʪʨʠʙʫʮʠʠ ʙʨʝʥʜʘ COOLCOLA 

ʧʦʯʪʠ ʜʦʩʪʠʛ 60%, ʬʘʢʪʠʯʝʩʢʠ ʫʜʚʦʠʚʰʠʩʴ ʟʘ ʥʝʩʢʦʣʴʢʦ 

ʤʝʩʷʮʝʚ.
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ɹ/ɸ ʥʘʧʠʪʦʢ Frustyle
PepsiCo

ʀʶʥʴ 2022ɸʚʛʫʩʪ 2022ʆʢʪʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0% 0,8% 2,3% 2%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
4% 50% 61% 67%

ɿʘʧʫʩʢ ʥʦʚʠʥʢʠ Frustyle ʧʨʠʰʝʣʩʷ ʥʘ ʣʝʪʦ 2022 ʛʦʜʘ, ʘ ʫʞʝ ʢ 

ʜʝʢʘʙʨʶ ʜʦʣʷ ʧʨʦʜʘʞ ʵʪʦʛʦ ʙʨʝʥʜʘ ʦʪ ʢʘʪʝʛʦʨʠʠ ʛʘʟʠʨʦʚʘʥʥʳʭ 

ʥʘʧʠʪʢʦʚ, ʚ ʢʦʪʦʨʦʡ ʢʦʥʢʫʨʝʥʮʠʷ ʥʦʚʳʭ ʙʨʝʥʜʦʚ ʩʪʘʣʘ ʩʘʤʦʡ 

ʦʩʪʨʦʡ ʩʨʝʜʠ ʚʩʝʭ ʩʝʛʤʝʥʪʦʚ FMCG-ʨʳʥʢʘ, ʩʦʩʪʘʚʠʣʘ 2%, ʯʪʦ 

ʵʢʚʠʚʘʣʝʥʪʥʦ ʙʦʣʝʝ ʯʝʤ ʤʠʣʣʠʘʨʜʫ ʨʫʙʣʝʡ ʧʨʦʜʘʞ.

ʅʦʚʠʥʢʝ ʫʜʘʣʦʩʴ ʨʝʟʢʦ ʥʘʨʘʩʪʠʪʴ ʫʨʦʚʝʥʴ ʜʠʩʪʨʠʙʫʮʠʠ, 

ʢʦʪʦʨʳʡ ʟʘ ʣʝʪʥʠʝ ʤʝʩʷʮʳ ʚʳʨʦʩ ʩ 0 ʜʦ 50%, ʘ ʢ ʢʦʥʮʫ ʛʦʜʘ

ʜʦʩʪʠʛ 67%.
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ɹ/ɸ ʥʘʧʠʪʦʢ ɼʦʙʨʳʡ Cola

ʆʆʆ çʄʫʣʪʦʥ ʇʘʨʪʥʝʨʩè

ɹ/ɸ ʥʘʧʠʪʦʢ COOLCOLA

ʄʇɹʂ ʆʯʘʢʦʚʦ

ɹ/ɸ ʥʘʧʠʪʦʢ Frustyle

PepsiCo

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʛʘʟʠʨʦʚʘʥʥʳʝ ʥʘʧʠʪʢʠ
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ɹ/ɸ ʥʘʧʠʪʦʢ çʈʫʩʩʢʠʡ ɼʘʨè

PepsiCo
ɹ/ɸ ʥʘʧʠʪʦʢ Fancy

ʄʇɹʂ ʆʯʘʢʦʚʦ

ɹ/ɸ ʥʘʧʠʪʦʢ Street

ʄʇɹʂ ʆʯʘʢʦʚʦ

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʛʘʟʠʨʦʚʘʥʥʳʝ ʥʘʧʠʪʢʠ
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ʄʦʨʦʞʝʥʦʝ Maxiduo
Froneri

ʀʶʣʴ 2022ɸʚʛʫʩʪ 2022ʆʢʪʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0,3% 0,8% 0,8% 0,9%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
17% 40% 43% 50%

ʅʦʚʳʡ ʙʨʝʥʜ ʤʦʨʦʞʝʥʦʛʦ Maxiduo ʙʳʣ ʟʘʧʫʱʝʥ ʚ ʠʶʣʝ 2022 ʛʦʜʘ 

ʠ ʟʘ ʜʚʘ ʤʝʩʷʮʘ ʨʝʟʢʦ ʥʘʨʘʩʪʠʣ ʜʦʣʶ ʧʨʦʜʘʞ ʩʨʘʟʫ ʜʦ 1%ʦʪ 

ʚʩʝʡ ʢʘʪʝʛʦʨʠʠ ʤʦʨʦʞʝʥʦʛʦ. 

ʇʨʠ ʵʪʦʤ ʫʨʦʚʝʥʴ ʜʠʩʪʨʠʙʫʮʠʠ ʙʨʝʥʜʘ ʟʥʘʯʠʪʝʣʴʥʦ 

ʫʚʝʣʠʯʠʣʩʷ ʚ ʣʝʪʥʠʝ ʤʝʩʷʮʳ, ʘ ʢ ʜʝʢʘʙʨʶʵʪʠ ʧʦʢʘʟʘʪʝʣʠ 

ʜʦʩʪʠʛʣʠ 50%.
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ʄʦʨʦʞʝʥʦʝ Maxiduo

Froneri
ʄʦʨʦʞʝʥʦʝ Sunreme

Froneri

ʄʦʨʦʞʝʥʦʝ çʃʝʥʠʥʛʨʘʜʩʢʦʝè

ʇʝʪʨʦʭʦʣʦʜ

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʤʦʨʦʞʝʥʦʝ
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ʏʠʧʩʳ Lava Lava
A4 Group

ɸʚʛʫʩʪ 2022ʉʝʥʪʷʙʨʴ 2022ʅʦʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0% 0,2% 0,4% 0,5%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
2% 3% 7% 8%

ʉʘʤʦʡ ʫʩʧʝʰʥʦʡ ʥʦʚʠʥʢʦʡ ʚ ʢʘʪʝʛʦʨʠʠ ʯʠʧʩʦʚ ʩ ʪʦʯʢʠ ʟʨʝʥʠʷ 

ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ ʩʪʘʣ ʙʨʝʥʜ Lava Lava, ʟʘʧʫʱʝʥʥʳʡ ʚ ʘʚʛʫʩʪʝ 

2022 ʛʦʜʘ. 

ɿʘ ʧʷʪʴ ʤʝʩʷʮʝʚ ʜʦʣʷ ʧʨʦʜʘʞ ʥʦʚʦʛʦ ʙʨʝʥʜʘ ʜʦʩʪʠʛʣʘ 0,5% ʦʪ 

ʚʩʝʡ ʢʘʪʝʛʦʨʠʠ, ʘ ʫʨʦʚʝʥʴ ʝʛʦ ʜʠʩʪʨʠʙʫʮʠʠ ʧʨʦʜʦʣʞʘʝʪ 

ʫʚʝʨʝʥʥʦ ʨʘʩʪʠ, ʩʦʩʪʘʚʣʷʷ 8% ʢ ʢʦʥʮʫ 2022 ʛʦʜʘ.
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ʄʦʨʦʞʝʥʦʝ çʉʣʠʚʢʠʥʥʦʩè

ɸʆ çɹʘʰʢʠʨʩʢʠʡ ʭʦʣʦʜè
ʏʠʧʩʳ Lava Lava

A4 Group

ʍʦʣʦʜʥʳʡ ʯʘʡ Rich

ʆʆʆ çʄʫʣʪʦʥ ʇʘʨʪʥʝʨʩè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʣʝʪʥʠʝ ʢʘʪʝʛʦʨʠʠ
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ɻʦʪʦʚʠʤ ʜʦʤʘ
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ʄʘʩʣʦ çʉʣʠʚʢʠʥʦè

ʆʆʆ çʋʨʘʣʴʩʢʠʡ 

ʤʘʩʣʦʟʘʚʦʜè

ʄʘʩʣʦ çɼʦʙʨʘʷ ʄʠʣʝʥʘè

ʆʆʆ çɹʘʣʘʢʦʚʩʢʠʡ ʤʦʣʦʯʥʳʡ 

ʢʦʤʙʠʥʘʪè

ʄʘʩʣʦ çʌʝʨʤʝʨʩʢʦʝ ʭʦʟʷʡʩʪʚʦ 

çʉɽʄʔʀ ʇʆʃɽʊɸɽɺʓʍè

ʆʆʆ çʏʝʣʷʙ-ʤʘʩʣʦè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʩʣʠʚʦʯʥʦʝ ʤʘʩʣʦ
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ʄʦʣʦʢʦ çʂʦʨʝʥʦʚʩʢʦʝè

ɻʂ çʈʝʥʥʘè

ʄʦʣʦʢʦ çʐʢʣʦʚʩʢʠʡ ʤʦʣʦʯʥʠʢè

ʆɸʆ çʐʢʣʦʚʩʢʠʡ ʤʘʩʣʦʜʝʣʴʥʳʡ 

ʟʘʚʦʜè

ʉʤʝʪʘʥʘ çʉʣʘʚʷʥʩʢʠʝ ʢʨʫʞʝʚʘè

ʆʆʆ çʄʠʣʢʕʢʩʧʨʝʩʩè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʤʦʣʦʯʥʳʝ ʧʨʦʜʫʢʪʳ
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ʉʤʝʪʘʥʘ çʂʦʨʝʥʦʚʩʢʘʷè

ɻʂ çʈʝʥʥʘè

ʄʷʩʦ çʉʪʘʚʨʦʧʦʣʴʩʢʠʡ 

ʙʨʦʡʣʝʨè

ɻɸʇ çʈʝʩʫʨʩè 

ʄʷʩʦ çʉʪʝʡʢʦʚʢʘè 

ʆʆʆ çʉʪʝʡʢʦʚʢʘè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʧʨʦʜʫʢʪʳ ʜʣʷ ʛʦʪʦʚʢʠ ʜʦʤʘ
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ʄʘʩʣʦ çɿʦʣʦʪʦ ʣʝʪʘè 

ʆʆʆ çʊʨʫʜ-2è

ʄʘʡʦʥʝʟ çʈʫ.ʄʠʣʢè

ʆʆʆ çʈʫ.ʄʠʣʢè

ʉʦʫʩ Kisoy

ɻʂ çʅʵʬʠʩè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʧʨʦʜʫʢʪʳ ʜʣʷ ʛʦʪʦʚʢʠ ʜʦʤʘ
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ʉʣʘʜʦʩʪʠ ʠ ʩʥʝʢʠ
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ʐʦʢʦʣʘʜʥʳʝ ʧʣʠʪʢʠ Turrim

Witorôs

ɺʘʬʣʠ, ʧʦʢʨʳʪʳʝ ʰʦʢʦʣʘʜʦʤ 

Goodmix

Nestle

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʩʣʘʜʦʩʪʠ ʠ ʩʥʝʢʠ

ʐʦʢʦʣʘʜʥʳʝ ʧʣʠʪʢʠ Nuts

Nestle
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ʐʦʢʦʣʘʜʥʳʝ ʙʘʪʦʥʯʠʢʠ 

çʍʨʫʪʢʘè

Nestle

ɺʘʬʣʠ Royal Cake

ʆʆʆ çʈʆʗʃ ʂɽʁʂè

ʂʦʢʪʝʡʣʴ ʦʨʝʭʦʚʦ-ʬʨʫʢʪʦʚʳʡ 

ʉʘʥʘʤ ʇʨʦ 

ʆʆʆ çʉʘʥʘʤ ʇʨʦè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʩʣʘʜʦʩʪʠ ʠ ʩʥʝʢʠ
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ɿʘʚʪʨʘʢ
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ʂʦʣʙʘʩʘ DELI KAI SER
ɻʂ çʊɸʃʀʅɸè

ʌʝʚʨʘʣʴ 2022ʄʘʡ 2022ʆʢʪʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0% 0,4% 0,4% 0,4%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
16% 37% 43% 47%

ʅʦʚʠʥʢʦʡ ˉ1 ʚ ʢʘʪʝʛʦʨʠʠ ʢʦʣʙʘʩ ʩʪʘʣ ʙʨʝʥʜ DELI KAI SER, 

ʟʘʧʫʱʝʥʥʳʡ ʚ ʬʝʚʨʘʣʝ 2022 ʛʦʜʘ. ɼʦʣʷ ʧʨʦʜʘʞ ʵʪʦʛʦ ʙʨʝʥʜʘ ʦʪ 

ʢʘʪʝʛʦʨʠʠ ʚʘʨʴʠʨʦʚʘʣʘʩʴ ʥʘ ʧʨʦʪʷʞʝʥʠʠ ʛʦʜʘ, ʜʦʩʪʠʛʘʷ 

ʧʦʢʘʟʘʪʝʣʷ ʚ 0,4%. 

ʊʝʤ ʥʝ ʤʝʥʝʝ ʥʦʚʠʥʢʝ ʫʜʘʣʦʩʴ ʟʥʘʯʠʪʝʣʴʥʦ ʥʘʨʘʩʪʠʪʴ ʫʨʦʚʝʥʴ 

ʜʠʩʪʨʠʙʫʮʠʠ: ʫʞʝ ʚ ʧʝʨʚʳʡ ʤʝʩʷʮ ʟʘʧʫʩʢʘ ʦʥ ʩʦʩʪʘʚʣʷʣ 16% ʠ 

ʧʦʩʣʝʜʦʚʘʪʝʣʴʥʦ ʫʚʝʣʠʯʠʚʘʣʩʷ ʥʘ ʧʨʦʪʷʞʝʥʠʠ ʛʦʜʘ, ʘ ʢ ʜʝʢʘʙʨʶ 

ʵʪʦʪ ʧʦʢʘʟʘʪʝʣʴ ʧʦʯʪʠ ʜʦʩʪʠʛ 50%.



É 2023 Nielsen Consumer LLC. All Rights Reserved.50

ʂʦʣʙʘʩʘ DELI KAI SER

ɻʂ çʊɸʃʀʅɸè

ʂʦʣʙʘʩʘCante Grande

ʆɸʆ çʎʘʨʠʮʳʥʦè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʧʨʦʜʫʢʪʳ ʥʘ ʟʘʚʪʨʘʢ

ʊʚʦʨʦʞʥʳʡ ʩʳʨ Viola

ɻʂ çɺʝʣʢʦʤè
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ɻʦʪʦʚʳʝ ʟʘʚʪʨʘʢʠ 4 Life

ʆʆʆ çʊʂ ʀʥʘʛʨʦè
ʗʡʮʘ çʉʚʝʞʝʝ ʷʡʮʦè

çʉʚʝʞʝʝ ʷʡʮʦè

ʗʡʮʘ çɿʥʘʪʥʳʝè

ʈʋʉʇʇ ç1-ʷ ʄʠʥʩʢʘʷ 

ʧʪʠʮʝʬʘʙʨʠʢʘè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʧʨʦʜʫʢʪʳ ʥʘ ʟʘʚʪʨʘʢ
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ʉʳʨʦʢ çɸ.ʈʦʩʪʘʛʨʦʢʦʤʧʣʝʢʩè
çʈʦʩʪʘʛʨʦʢʦʤʧʣʝʢʩè

ʀʶʥʴ 2022ɸʚʛʫʩʪ 2022ʆʢʪʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
4% 18,8% 19,1% 21,8%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
70% 84% 88% 88%

ʉʘʤʦʡ ʟʥʘʯʠʤʦʡ ʥʦʚʠʥʢʦʡ ʜʣʷ ʢʘʪʝʛʦʨʠʠ ʛʣʘʟʠʨʦʚʘʥʥʳʭ ʩʳʨʢʦʚ ʩ 

ʪʦʯʢʠ ʟʨʝʥʠʷ ʦʙʲʝʤʦʚ ʧʨʦʜʘʞ ʩʪʘʣ ʙʨʝʥʜ çɸ.ʈʦʩʪʘʛʨʦʢʦʤʧʣʝʢʩè. 

ʇʦʩʣʝ ʟʘʧʫʩʢʘ ʚ ʠʶʥʝ 2022 ʛʦʜʘ ʜʦʣʷ ʧʨʦʜʘʞ ʵʪʦʡ ʤʘʨʢʠ ʚʳʨʦʩʣʘ 

ʜʦ 18,8% ʫʞʝ ʢ ʢʦʥʮʫ ʣʝʪʘ, ʘ ʢ ʜʝʢʘʙʨʶ ʧʨʝʚʳʩʠʣʘ 20% ʦʪ ʚʩʝʡ 

ʢʘʪʝʛʦʨʠʠ. ɹʨʝʥʜʫ ʫʜʘʣʦʩʴ ʨʝʟʢʦ ʥʘʨʘʩʪʠʪʴ ʠ ʫʨʦʚʝʥʴ 

ʜʠʩʪʨʠʙʫʮʠʠ, ʢʦʪʦʨʳʡ ʚ ʪʝʯʝʥʠʝ ʣʝʪʥʠʭ ʤʝʩʷʮʝʚ ʫʚʝʣʠʯʠʣʩʷ ʩ 0 

ʩʨʘʟʫ ʜʦ 84%.

ʊʘʢʦʛʦ ʫʩʧʝʭʘ ʙʨʝʥʜ ʜʦʙʠʣʩʷ ʜʘʞʝ ʥʝʩʤʦʪʨʷ ʥʘ ʪʦ, ʯʪʦ ʩʳʨʢʠ 

çɸ.ʈʦʩʪʘʛʨʦʢʦʤʧʣʝʢʩè ʦʩʪʘʶʪʩʷ ʪʦʚʘʨʘʤʠ ʠʟ ʧʨʝʤʠʘʣʴʥʦʛʦ 

ʩʝʛʤʝʥʪʘ: ʮʝʥʳ ʥʘ ʵʪʦʪ ʙʨʝʥʜ ʜʦʨʦʞʝ ʩʨʝʜʥʝʛʦ ʫʨʦʚʥʷ ʚ 

ʢʘʪʝʛʦʨʠʠ ʧʨʠʤʝʨʥʦ ʥʘ 40%.ר
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ʉʳʨʦʢ çɸ.ʈʦʩʪʘʛʨʦʢʦʤʧʣʝʢʩè

çʈʦʩʪʘʛʨʦʢʦʤʧʣʝʢʩè
ʊʚʦʨʦʛ ɸ.ʈʦʩʪʘʛʨʦʢʦʤʧʣʝʢʩ

çʈʦʩʪʘʛʨʦʢʦʤʧʣʝʢʩè

ʊʚʦʨʦʛ çʇʝʨʰʠʥʦè

ʆʆʆ çʊʶʤʝʥʴʤʦʣʦʢʦè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʪʚʦʨʦʛ ʠ ʛʣʘʟʠʨʦʚʘʥʥʳʝ ʩʳʨʢʠ
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ʈʦʤʘʥʪʠʯʝʩʢʠʡ ʫʞʠʥ
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ʀʛʨʠʩʪʦʝ Quattro Valli
Cantine Quattro Valli 

ʅʦʷʙʨʴ 2022 ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ ʢʘʪʝʛʦʨʠʠ 0% 0,8%

ʋʨʦʚʝʥʴ ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
13% 18%

ʅʝʩʤʦʪʨʷ ʥʘ ʪʦ, ʯʪʦ ʙʨʝʥʜ Quattro Valli ʙʳʣ ʟʘʧʫʱʝʥ ʥʘ 

ʨʦʩʩʠʡʩʢʦʤ ʨʳʥʢʝ ʪʦʣʴʢʦ ʚ ʥʦʷʙʨʝ 2022 ʛʦʜʘ, ʟʘ ʜʚʘ ʤʝʩʷʮʘ ʝʤʫ 

ʫʜʘʣʦʩʴ ʥʘʨʘʩʪʠʪʴ ʜʦʣʶ ʧʨʦʜʘʞ ʧʦʯʪʠ ʜʦ 1%ʦʪ ʚʩʝʡ ʢʘʪʝʛʦʨʠʠ 

ʠʛʨʠʩʪʳʭ ʚʠʥ. ʆʜʥʦʚʨʝʤʝʥʥʦ ʩ ʵʪʠʤ Quattro Valli ʫʜʘʣʦʩʴ 

ʫʚʝʣʠʯʠʪʴ ʫʨʦʚʝʥʴ ʜʠʩʪʨʠʙʫʮʠʠ ʜʦ 18%. 

ɿʥʘʯʠʤʫʶ ʨʦʣʴ ʩʳʛʨʘʣ ʩʝʟʦʥʘʣʴʥʳʡʚʩʧʣʝʩʢ ʩʧʨʦʩʘ, ʭʘʨʘʢʪʝʨʥʳʡ 

ʜʣʷ ʢʘʪʝʛʦʨʠʠ: ʚʩʝʛʦ ʟʘ ʦʜʥʫ ʧʨʝʜʥʦʚʦʛʦʜʥʶʶ ʥʝʜʝʣʶ 

ʪʨʘʜʠʮʠʦʥʥʦ ʨʝʘʣʠʟʫʝʪʩʷ ʧʦʨʷʜʢʘ 15% ʦʪ ʛʦʜʦʚʦʛʦ ʦʙʦʨʦʪʘ 

ʠʛʨʠʩʪʳʭ ʚʠʥ. 

ʆʜʥʠʤ ʠʟ ʢʦʤʧʦʥʝʥʪʦʚ ʫʩʧʝʭʘ ʙʨʝʥʜʘ ʩʪʘʣʦ ʝʛʦ ʧʦʧʘʜʘʥʠʝ ʚ 

ʟʘʧʨʦʩʳ ʘʫʜʠʪʦʨʠʠ ʩ ʪʦʯʢʠ ʟʨʝʥʠʷ ʩʪʦʠʤʦʩʪʠ. ʎʝʥʳ ʥʘ ʥʘʧʠʪʢʠ 

Quattro Valli ʚ ʩʨʝʜʥʝʤ ʜʝʰʝʚʣʝ ʢʘʪʝʛʦʨʠʠ ʠʛʨʠʩʪʳʭ ʚʠʥ ʧʦʯʪʠ ʥʘ 

30%.
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ʀʛʨʠʩʪʦʝ Quattro Valli

Cantine Quattro Valli 
ʊʚʝʨʜʳʡ ʩʳʨ Viola

ɻʂ çɺʝʣʢʦʤè

ʇʨʝʟʝʨʚʘʪʠʚʳ REFLEX

Reckitt Benckiser 

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʨʦʤʘʥʪʠʯʝʩʢʠʡ ʫʞʠʥ
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ʋʙʦʨʢʘ ʜʦʤʘ
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ʉʨʝʜʩʪʚʘ ʜʣʷ ʩʪʠʨʢʠ Lamm
ʆʆʆ çʍʘʫʩʭʝʨʮʂʦʨʧʦʨʝʡʰʥè

ɸʧʨʝʣʴ 2022ʀʶʣʴ 2022ʆʢʪʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0% 0,2% 0,6% 0,6%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
3% 11% 24% 20%

ɺ 2022 ʛʦʜʫ ʙʨʝʥʜ Lammʩʪʘʣ ʩʘʤʳʤ ʫʩʧʝʰʥʳʤ ʩʨʝʜʠ ʥʦʚʠʥʦʢ ʚ 

ʢʘʪʝʛʦʨʠʠ ʩʨʝʜʩʪʚ ʜʣʷ ʩʪʠʨʢʠ. ɹʨʝʥʜ ʙʳʣ ʟʘʧʫʱʝʥ ʚʝʩʥʦʡ 2022 

ʛʦʜʘ, ʢʦʛʜʘ ʠʥʜʫʩʪʨʠʷ ʥʝʧʨʦʜʦʚʦʣʴʩʪʚʝʥʥʳʭ FMCG-ʪʦʚʘʨʦʚ 

ʩʪʦʣʢʥʫʣʘʩʴ ʩ ʙʝʩʧʨʝʮʝʜʝʥʪʥʳʤ ʩʫʞʝʥʠʝʤ ʘʩʩʦʨʪʠʤʝʥʪʘ.

ʂ ʢʦʥʮʫ 2022 ʛʦʜʘ ʫʨʦʚʝʥʴ ʜʠʩʪʨʠʙʫʮʠʠ ʥʦʚʠʥʢʠ ʩʦʩʪʘʚʠʣ 

20%, ʘ ʜʦʣʷ ʚ ʧʨʦʜʘʞʘʭ ʢʘʪʝʛʦʨʠʠ ʜʦʩʪʠʛʣʘ 0,6%.  

ʇʨʠ ʵʪʦʤ ʮʝʥʦʚʦʡ ʠʥʜʝʢʩ ʵʪʦʛʦ ʙʨʝʥʜʘ ʥʘ ʧʨʦʪʷʞʝʥʠʠ 2022 ʛʦʜʘ 

ʧʦʩʪʝʧʝʥʥʦ ʩʥʠʞʘʣʩʷ ïʝʩʣʠ ʚʝʩʥʦʡ Lammʙʳʣ ʚʪʨʦʝ ʜʦʨʦʞʝ 

ʩʨʝʜʥʠʭ ʮʝʥ ʚ ʢʘʪʝʛʦʨʠʠ, ʪʦ ʢ ʜʝʢʘʙʨʶ ʨʘʟʥʠʮʘ ʮʝʥ ʩʦʩʪʘʚʠʣʘ 

ʪʦʣʴʢʦ 60%. 
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ʊʫʘʣʝʪʥʘʷ ʙʫʤʘʛʘ Flora

ʆʆʆ çɹʫʤʘʞʥʳʡ ʙʫʤè

ʉʨʝʜʩʪʚʘ ʜʣʷ ʩʪʠʨʢʠ Lamm

ʆʆʆ çʍʘʫʩʭʝʨʮ

ʂʦʨʧʦʨʝʡʰʥè

ʉʪʠʨʘʣʴʥʳʡ ʧʦʨʦʰʦʢ IRMA

ʆʆʆ çɺʦʣʛʘè 

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʫʙʦʨʢʘ ʜʦʤʘ
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ʊʫʘʣʝʪʥʦʝ ʤʳʣʦ Daily Joy
ʇʍʂ çɸʣʘʙʠʥʦè 

ʌʝʚʨʘʣʴ 2022ʄʘʡ 2022ʉʝʥʪʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
0% 0,7% 0,9% 0,8%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
15% 23% 22% 21%

ɹʨʝʥʜ ʪʫʘʣʝʪʥʦʛʦ ʤʳʣʘ Daily Joy ʙʳʣ ʟʘʧʫʱʝʥ ʚ ʬʝʚʨʘʣʝ 2022 ʠ 

ʢ ʢʦʥʮʫ ʛʦʜʘ ʩʪʘʣ ʩʘʤʦʡ ʧʨʦʜʘʚʘʝʤʦʡ ʥʦʚʠʥʢʦʡ ʚ ʩʚʦʝʡ 

ʢʘʪʝʛʦʨʠʠ. 

ʋʩʧʝʰʥʦʩʪʴ ʵʪʦʛʦ ʟʘʧʫʩʢʘ ʤʦʞʝʪ ʙʳʪʴ ʦʪʯʘʩʪʠ ʦʙʫʩʣʦʚʣʝʥʘ 

ʥʝʚʳʩʦʢʦʡ ʩʪʦʠʤʦʩʪʴʶ ʙʨʝʥʜʘ: ʧʦ ʩʨʘʚʥʝʥʠʶ ʩ ʢʘʪʝʛʦʨʠʝʡ ʦʥ 

ʜʝʰʝʚʣʝ ʚ ʩʨʝʜʥʝʤ ʥʘ 70-75%.ר
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ʉʨʝʜʩʪʚʘ ʜʣʷ ʧʨʦʯʠʩʪʢʠ ʪʨʫʙ 

çʋʜʦʙʥʘʷ ʤʠʥʫʪʢʘè

ʆʆʆ çɹʂ B&Bè

ʊʫʘʣʝʪʥʦʝ ʤʳʣʦ Daily Joy

ʇʍʂ çɸʣʘʙʠʥʦè 

ʉʨʝʜʩʪʚʘ ʜʣʷ ʫʙʦʨʢʠ Vash

Gold 

ʆʆʆ çʊɼ çɺʘʰ ɻʦʣʜè

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʫʙʦʨʢʘ ʜʦʤʘ
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ʋʩʧʝʭ ʚ ʢʘʪʝʛʦʨʠʠ
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ʅʝʤʦʣʦʯʥʳʝ ʧʠʪʴʝʚʳʝ ʡʦʛʫʨʪʳ Hi!
ʕʬʢʦ

ɸʚʛʫʩʪ 2022ʉʝʥʪʷʙʨʴ 2022ʅʦʷʙʨʴ 2022ɼʝʢʘʙʨʴ 2022

ɼʦʣʷ ʦʪ 

ʢʘʪʝʛʦʨʠʠ
100% 91% 85% 78%

ʋʨʦʚʝʥʴ 

ʚʟʚʝʰʝʥʥʦʡ 

ʜʠʩʪʨʠʙʫʮʠʠ
3% 19% 21% 21%

ʅʦʚʠʥʢʘ Hi! ʷʚʣʷʝʪʩʷ ʷʨʢʠʤ ʧʨʠʤʝʨʦʤ ʪʦʛʦ, ʢʘʢ ʵʬʬʝʢʪʠʚʥʦ  

ʧʨʦʠʟʚʦʜʠʪʝʣʠ ʤʦʛʫʪ ʟʘʧʫʩʢʘʪʴ ʧʨʦʜʫʢʪʳ ʚ ʥʝʙʦʣʴʰʠʭ ʥʠʰʘʭ ʠ 

ʜʦʙʠʚʘʪʴʩʷ ʚʧʝʯʘʪʣʷʶʱʠʭ ʨʝʟʫʣʴʪʘʪʦʚ ʫʞʝ ʯʝʨʝʟ ʥʝʩʢʦʣʴʢʦ 

ʤʝʩʷʮʝʚ ʧʦʩʣʝ ʧʦʷʚʣʝʥʠʷ ʥʘ ʧʦʣʢʘʭ. 

ʅʘ ʬʦʥʝ ʪʦʛʦ, ʯʪʦ ʢʘʪʝʛʦʨʠʷ ʡʦʛʫʨʪʦʚ ʥʘ ʦʩʥʦʚʝ ʩʦʝʚʦʛʦ ʤʦʣʦʢʘ 

ʷʚʣʷʝʪʩʷ ʥʝʙʦʣʴʰʦʡ, ʘ ʧʨʦʜʫʢʪʳ ʚ ʵʪʦʤ ʩʝʛʤʝʥʪʝ ʧʦʢʘ ʩʣʘʙʦ 

ʧʨʝʜʩʪʘʚʣʝʥʳ ʥʘ ʧʦʣʢʘʭ ʢʨʫʧʥʝʡʰʠʭ ʨʦʟʥʠʯʥʳʭ ʩʝʪʝʡ, ʜʦʣʷ 

ʙʨʝʥʜʘ ʚ ʩʪʨʫʢʪʫʨʝ ʢʘʪʝʛʦʨʠʠ ʥʘ ʧʨʦʪʷʞʝʥʠʠ 2022 ʛʦʜʘ 

ʜʦʩʪʠʛʘʣʘ ʟʥʘʯʝʥʠʡ ʚʳʰʝ 80%.

ʆʜʥʦʚʨʝʤʝʥʥʦ ʩ ʵʪʠʤ ʫʨʦʚʝʥʴ ʜʠʩʪʨʠʙʫʮʠʠ ʤʘʨʢʠ Hi! ʢ ʢʦʥʮʫ 

ʛʦʜʘ ʧʝʨʝʩʪʫʧʠʣ ʚʘʞʥʳʡ ʧʦʨʦʛʚ 20%.  
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ʂʦʨʤ ʜʣʷ ʢʦʰʝʢ LôAmour

ɻʂ çʊʘʣʠʥʘè

ʅʝʤʦʣʦʯʥʳʝ ʧʠʪʴʝʚʳʝ ʡʦʛʫʨʪʳ 

Hi! ʥʘ ʦʩʥʦʚʝ ʩʦʝʚʦʛʦ ʤʦʣʦʢʘ

ʕʬʢʦ

ʇʦʜʛʫʟʥʠʢʠ Watashi

ɻʂ Cotton Club

ʀʩʪʦʯʥʠʢ: ʥʘʮʠʦʥʘʣʴʥʳʡ ʘʫʜʠʪ NielsenIQ, ʜʘʥʥʳʝ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ 160 FMCG-ʢʘʪʝʛʦʨʠʡ. ʆʪʩʦʨʪʠʨʦʚʘʥʦ ʧʦ ʦʙʲʝʤʘʤ ʜʝʥʝʞʥʳʭ ʧʨʦʜʘʞ.

ʉʘʤʳʝ ʫʩʧʝʰʥʳʝ ʥʦʚʳʝ ʙʨʝʥʜʳ 2022 ʛʦʜʘ: ʦʪʜʝʣʴʥʘʷ ʥʦʤʠʥʘʮʠʷ


