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Measure and understand the Québec
IMPACT on your business

Importance of Québec
Contribution of population to Canada and
demographic unicity

Money (finance)

Economic situation and freedom of spend, influenced

by housing market, age of population and natality rate
NORD-DU-QUEBEC

Perceptions and mindset

Different vision of their health and habits in day to

day

Attitudes and shopping patterns
Importance of price strategy and role of different
channels
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Uniqueness in language and Holidays mum 4
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What you need to do to win in Québec o
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https://www.worldatlas.com/upload/0a/65/7c/artboard-2.png
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IMPORTANCE of Québec
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Qu®becds I mportance within Canada i1 s di minishin

Two main reasons would explain why Qu®bec
share: less immigration and its population is aging faster

Qu ® b eimpostance within C a n a dpopusation
Census information

29.0%
22.5%
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Mor e and

movi ng

Net interregional migration rate
2022 vs 2023 (rate per 1000) (Québec)
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Distribution of immigrants admitted in 2022-2023
(Québec)
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https://statistique.quebec.ca/fr/produit/publication/demographie-comparaison-regions-quebec

The face of multiculturalism is different in Québec,
especially sourcing from across the Francophonie

Immigrant population by selected places of birth
2021 Census

Québec Rest of Canada Oceania
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Source: NIQ Canada, 2024 Meal Choice Study, May 2024
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Spending power for Québeécois slightly above
Canadian average i and higher than Ontario

Median after-tax income by province
2022, released in 2024 (Canada)

Canada $37,900
PEI $35,500
Nova Scotia $34,100
New Brunswick $35,300
Québec $38,500
Ontario $37,700
Manitoba $35,700
Saskatchewan $39,000
Alberta $39,000
B-C $39,000

Source; Statistiques Canada, Revenu du marché, total et aprés imp6t moyen et médian des particuliers selon certaines caractéristiques démographiques
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https://www150.statcan.gc.ca/t1/tbl1/fr/cv.action?pid=1110009101

The 1streason why median revenue is now at
par is that more women work in Québec

Employment rate for women
February 2024
Québec |G S50
New Brunswick 83%
Nova Scotia 83%
Saskatchewan 82%
Manitoba 82%
Ccanada [ 31%
PEI 81%
Alberta 81%
British Columbia 81%
NFLD 81%
Ontario 80%

Employment rate highest among core-aged women in Quebec in February 2024 (statcan.gc.ca)
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https://www150.statcan.gc.ca/n1/daily-quotidien/240308/g-a001-eng.htm

More women at work in Québec increases
their financial impact in the market

Impact of more women at work

A Higher spending power, both
personal and for the household

A Freedom to manage household
finances T being able to make
per sonal purchases wi
money

A Different needs (work clothing, lunch,
commuting)

A Less discretionary time

A Importance and accessibility of
daycare

Employment rate highest among core-aged women in Quebec in February 2024 (statcan.gc.ca)
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https://www150.statcan.gc.ca/n1/daily-quotidien/240308/g-a001-eng.htm

Whil e declining, Qu®bec

remains higher than the national average
Factors contributing to higher fertility = Subsidized childcare
service ($9.10/day), provincial family allowance (up to $2,923
for each child) and Québec Parental Insurance Plan (QPIP)

Total fertility rate in Canada
Number of children per woman, up to 2022 (Canada)
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Retraite Québec - Amounts and payment (gouv.qc.ca), Source: https://www.statcan.gc.ca/en/start
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https://www.rrq.gouv.qc.ca/en/programmes/soutien_enfants/paiement/Pages/montant.aspx
https://www.statcan.gc.ca/en/start

Québécois live in smaller spaces, influencing

their needs and choices
Less space to stock up!

Type of housing T Québec vs Canada
2021 (Canada)

45%

Single detached house 53%

Apartment in a building that has
fewer than five storeys

Apartment or flat in a duplex

Apartment in a building that has
five or more storeys

5%
5%
3%
7%

Semi-detached house

Row house

https://www150.statcan.gc.ca/tl/tbll/en/cv.action?pid=9810024001
Lohistorique de | darchitecture des appartements ~ Montr ®al

Association

des

Propri ®t aires

du

Qu®bec

(APQ)
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https://www150.statcan.gc.ca/t1/tbl1/en/cv.action?pid=9810024001
https://www.apq.org/actualites/articles/l-historique-de-l-architecture-des-appartements-a-montreal/

Do not neglect
spending . “J 70% . 11%  19%
power outside

urban cores o) ndex=98 [ index=s3 - Index=123

Québec has a big rural /’ Eo. elidbiee gl Québec = &
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Even if they rent, Québécois find ways to
stock-up on their favorite products

Storage space ownership
2024 (Canada)

2nd Fridge

49%

2nd Freezer 47%

Pantry/Cellar/Storage Room

29%
Not Extra Storage 34%

m Total Canada ®mQuébec m Montréal mOntario ®mToronto

Souce: NielsenlQ Canada, SS Private Label Choice Study, 2024
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Qu®b ®coi s ar eitmeyliketd tinde ap 6

different ways to save on FMCG

Ways of savings & reducing FMCG expenses

2024
What we will do Ind
Use coupons 115
Buy less expensive 08

name brands products
Seek out stores with

. 105
lowest price
S_hop more often at 105
discounters
Buy private label 102

What we will do

Buy less expensive
alternatives (ex.
cheaper cuts of meat)

Purchase smaller size
Travel less to save gas

Shop online

Shop retailers with
loyalty points

Price or ad match

&

/8
81
86

86
90

represents

42%

of electric
vehicles (EV)
registered in

Canada
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30%

of QU ®b eco
households are

1-member

households 26%

ROC
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