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Executive Summary

The NIQ Prestige Foodservice Price Index reached 153.7 in June 2026, recording a sharp month-on-month inflation rate of 1.8%. Following the
fractional 0.1% deflation observed in May, this sudden upward acceleration underscares a highly volatile domestic market environment.
Year-on-year inflation now stands at 2.9%, indicating that while the annual rate continues a gradual moderation, the immediate, short-term cost
pressures facing UK operators have intensified significantly. The defining narrative of the June data is the stark disconnect between surging
domestic wholesale prices and cooling global macroeconomic indicators, illustrating that local supply chain structures and climate-driven
agricultural challenges are currently dictating market realities far more than baseline energy or global commadity indices.

The macroeconomic backdrop for June should have theoretically provided widespread cost relief. The average price of Brent Crude oil
plummeted to £64 per barrel, a massive drop from the £84.95 recorded in May. Simultaneously, the FAD Food Price Index averaged 130.3 points
in June, down 0.3% from its May level, driven by declines in global sugar, cereals, and dairy products. Despite being 1.7% higher than a year
earlier, the global index remains 18.7% below its March 2022 peak. Yet, instead of translating this global softening into domestic deflation, the UK
basket experienced aggressive month-on-maonth increases across almost every category. This indicates that the UK supply chain is either still
processing older, higher-priced contracts, or that structural and climate-related supply shortages are entirely overriding the benefits of cheaper
fuel and freight.

Iinflation Ups & Downs against May.. The most severe inflationary pressure within the basket was
concentrated in protein and imported categories. Fish recorded
a massive 2.7% month-on-month increase, pushing its
‘ ' year-on-year inflation to 6:4%, the highest in the index. This was
v EFigH driven by restrictive North Atlantic quotas severely limiting cod

and haddock availability, alongside biclogical and
environmental constraints capping farmed salmon and Asian

o shrimp expansion. Meat and poultry followed closely with a
o 2.0% monthly rise, bringing annual inflation to 4.1%. This
L domestic increase mirrors the FAQ Meat Price Index, which hita

new record level in June due to tight global cattle availability
and restricted herd expansion. Coffee, tea, and cocoa also
surged by 1.8% month-on-month, maintaining a high 6.2%
- year-on-year rate, as traders reacted to unpredictable weather
. FRU IT f patterns in Brazil and Vietnam, compounded by the
long-standing structural deficits in West African cocoa
praduction.

o Even categories that saw global commodity prices fall
p B o experienced domestic inflation due to contract lags and
environmental stressors. The FAD Sugar Price Index fell by 5.7%6
in June, yet the UK mineral water, soft drinks, and juices
category rose 1.2% month-on-maonth, and the sugar, jam,
syrups, and chocolate category rose 0.6%, highlighting the
s ' delayed transmission of pricing and the persistent costs of
“‘ packaging. Furthermore, the categories that have historically
e "EAT & Pou LTRY anchored the basket in deflation are now showing signs of
reversal. Vegetables remain 1.6% cheaper year-on-year but
jumped 1.0% month-on-month. Similarly, milk, cheese, and
o eggs are 0.7% cheaper than last year but rose 0.9%in June.
p & o Both of these fresh categories are reacting directly to extreme
heatwaves across Europe, which are causing localised crop
stress and reducing milk production volumes. As the sector
moves into the second half of 2026, itis clear that while global
energy pressures have tempaorarily eased, the UK market
remains deeply vulnerable to the immediate impacts of climate
volatility and rigid structural supply constraints, necessitating

N VEGETABLES ' highly agile and climate-aware procurement strategies.
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PURCHASING

Prestige Purchasing are a leading expert in Value Chain.
We provide knowledge, insight, and practical support
to hospitality and foodservice businesses. We improve
profitability by improving the way in which our clients
source and manage what they sell.

Our services are tailored to allow us to assist businesses
of any scale in the sector. Offering a bespoke consultancy
based model we offer services contextualised in the
statements below for our clients.

Supply Optimisation

For growing businesses that have not yet established a
mature supply chain function we provide outsourced
services that deliver profit improvement through the
application of best in class techniques, using our team of
experienced and capable buyers.

Stuart Read

Head of Marketing

T-07780437 184

E - stuart.read@prestige-purchasing.com

Procurement Transformation

For established businesses that have yet to establish
“strategic procurement” and wish to introduce national,
regional or global supply arrangements, often establishing
their own team to develop and maintain them.

Procurement Support Services

A portfolio of services to support fully established
procurement and supply chain teams in their mission to
add value to their organisation. Services include Insight,
Training, Analytics and Benchmarking.

Our services are 100% Transparent FIXED fee based and
deliver between 2 and 7 times return on investment all
backed up with financial guarantees.

We do not aggregate volume with other operators and
build each project or service bespoke for each of our
clients’ needs delivering the maximum benefit to our
clients bottom line.

Shaun Allen

Chief Executive Officer

T-01908 324066

E - shaun.allen@prestige-purchasing.com

Office Address: Aurora House, Deltic Ave, Rooksley Roundabout, Bradwell Common, Milton Keynes MKI3 8LW

NIQ

MielsenlG (NYSE: NIQ) is a leading consumer
intelligence company, delivering the most complete
and trusted understanding of consumer buying
behavior and revealing new pathways to growth. By
combining an unmatched global data footprint and
granular consumer and retail measurerment with
decades of Al modeling expertise, NIG builds
decision systems that help companies turn complex
data into confident action.

Reuben Pullan

Senior Insight Consultant

T - 07816 531977

E - reuben.pullani@niglsenig.com

With operations in more than 90 countries, NIQ
covers approximately 82% of the world's
population and more than $7.4 trillion in global
consumer spend. Through cloud-based platforms,
advanced analytics and Al-driven insights, NIG
delivers The Full View™—helping brands and
retailers understand what consumers buy, why
they buy it, and what to do next.

For more information, please visit www.nig.com
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