


More Than A Beauty Concern

Sun care plays an essential role in protecting skin health and longevity

“UV damage is mostly avoidable. The rise in the incidence of skin cancers over
the past decades is strongly related to occupational and recreational UV
exposure. Overexposure to UV radiation is recognized as the underlying cause for
harmful effects on the skin, eye, and the immune system... And adopting simple
precautions can make all the difference.

You should generally be careful between spring and early autumn when the sun's
rays are most intense. In the tropics and near the equator, year-round protection
from UV radiation may be necessary depending on your skin type.

Always use a sunscreen that filters out both UVA and UVB and has an SPF of 30 or
higher. To achieve good protection, apply the sunscreen thickly and evenly to all
exposed parts of your body 20 to 30 minutes before going outside... You should re-
apply the sunscreen every two hours, and especially after bathing and sweating.

A number of studies have shown that most people do not apply sufficient amounts
of sunscreen and therefore do not achieve the specified SPF. Approximately 35 ml of
sunscreen must be applied to the total body surface of an adult to result in the
quoted SPF. It is better to apply too much sunscreen than too little.”

Radiation: Protecting against skin cancer

“With proper protection,
four out of five cases

of skin cancer could
be prevented.”

World Health
Organization
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https://www.who.int/news-room/questions-and-answers/item/radiation-protecting-against-skin-cancer

Why Sun Care is in the Spotlight

The convergence of climate, culture and skincare innovation is redefining a once seasonal category

Rising Temperatures Sun Scepticism
Climate-driven heat waves and Viral misinformation questioning
rising UV index levels are driving sunscreen safety and efficacy is
demand for sun care and spreading on social media, forcing
extending sun exposure beyond brands to counter with ingredient

traditional summer months. education and dermatologist-

backed messaging.

Sun-ification of Beauty Sun Safety Education
Growing awareness of skin cancer
risks and long-term UV damage is
driving demand for sun care and
year-round protection.

Sun protection is merging into
skincare, haircare and makeup
routines with tinted sunscreens, SPF-
infused serums and hybrid formats.
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Sun Protection Leads, But Every Segment Is Growing
Protection remains the core of the category, yet growth is broad-based from tanning to aftercare

Sun Care — Share of Value Sales Value % Change
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Sun Protection Now Expands Beyond the Sun Care Shelf

The sun-ification of being now sees sun protection and SPF embedded throughout the beauty routine
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Sun Care Sales Continue to Heat Up
Consumers around the world are continuing to invest heavily in sun care

Total Sun Care Value % Change — Latest 12 Months
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Seasonality Drives Sales, Most Prominently in the West

In Europe, the typically hotter months during Q2 and Q3 drive over 3 quarters of annual value — particularly in tourism hotspots

Most Seasonally Driven Regions
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Record Breaking Temperatures Fuel Rising Sun Care Demand
Global temperatures are hitting new heights, particularly across Europe, prompting heightened sales
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@ The Guardian

Record May highs sweep across France as extreme heat hits

western Europe m
Mercury in Spain also climbs to well above normal with weather event set to continue

Sun Care — West Europe - May/June 2026

Al ;N A
- M1 N

for several more days.

B World Meteorological Organization WMO
Western Europe has hottest June on record

June 2026 was the hottest June recorded for western Europe and the second warmest

globally, driven by the highest sea surface temperatures. ..

+31% value sales vs YA
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Nordic Countries Bake in Unprecedented and Prolonged
Summer Heat Not Seen in Decades

Temperatures surpassed 30C in parts of Finland, Norway and Sweden, which is
significantly higher than average summer temperatures.

Sun Care - Nordics - Latest 12 Months
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Heatwave scorches Morocco as temperatures top 45°C

Amber alerts have been issued for the provinces of Sidi Kacem, Sidi Slimane,

Khouribga, Settat, and Marmrakech.

Sun Care - Morocco - Latest 12 Months

+53% unit sales vs YA )
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https://earth.org/nordic-countries-bake-in-unprecedented-and-prolonged-summer-heat-not-seen-in-decades/
https://wmo.int/media/news/western-europe-has-hottest-june-record
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwihgtmrlomWAxXNOfsDHa2aBkkQFnoECB0QAQ&url=https%3A%2F%2Fwww.theguardian.com%2Fworld%2F2026%2Fmay%2F25%2Ffrance-highest-ever-may-temperatures-spain-heatwave&usg=AOvVaw1ndnhqOqJ4nTudqRBN6ek8&opi=89978449
https://www.africanews.com/2025/08/03/heatwave-scorches-morocco-as-temperatures-top-45c/

Increased Temperatures Turn Attention to Increased Protection
European consumers are increasingly shifting towards the highest SPF ratings

Value % Change by Sun Protection Factor — West Europe

Low (SPF < 20) -11%

SPF 15 blocks about 93% of UVB rays

Medium (SPF 20-30)

SPF 30 blocks about 97% of UVB rays

High (SPF 40-50) 11%

SPF 50 blocks about 98% of UVB rays

12%

Very High (SPF > 50)

SPF 70 blocks about 98.5% of UVB rays

Source: NielsenIQ Omnisales Latest 52 weeks ending June 2026
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Sun Care Adoption Spans a Spectrum

The importance and role of sun care varies across markets; divided by weather, affluency,

culture and levels of sun protection education

% Penetration — Sun Care — Latest 12 months
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The Habit Goes Beyond Temperature

Environmental and demographic factors can influence the use of sun care within a country or region

x Florida
/

. The hottest state in the
Penetration US, Florida also
records the highest
< 50% category penetration
for sun care.
50 - 55%

. 55-60%
- > 60%

L Texas
.

Despite being one of
the hottest states,
Texas’ adoption of sun

care is one of the
west in the country.
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Source: NielsenIQ US Omnishopper Panel Latest 52 weeks ending June 2026
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Children, Affluence & Age Drive Sun Care Habits

Life stage is a key determinant of sun care adoption, with middle-aged households with children the highest adopters

Sun Care Penetration
Households by Demographic Group

Brazil Australia

33 Households without Children

Low Socioeconomic Status

48 Households with Children 30 ‘ Mid Socioeconomic Status 50 Age 18-34

51 Age 45-54

40 ‘ High Socioeconomic Status
54 Age 35-44
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Sun Care on Social: Scepticism, Debate and the New Tan Culture
From the silly to the serious, the legitimate to the dangerous, social media encourages new methods to achieve the perfect tan
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Format Innovation Keeps the Category Fresh
Creams, gels, mousses, sticks and mists are adding options for how to stay protected from the sun

o
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Go Inside the Bottle to Understand What’s Driving Growth

NielsenIQ Product Insights combines NIQ’s market measurement with deep product attribute data to unify package claims,
certifications, and ingredient attributes — helping you identify key drivers of performance and emerging trend

Available in West Europe

Free From Parabens & North America
« US
Mineral Sunscreen « Canada
* France
Reef Safe * Germany
e Ireland
« UK
Waterproof . Belgium
 Netherlands
Moisturizing - Austria
* Switzerland
Cruelty Free * Portugal
* Spain
Hyaluronic Acid Coming soon in

V EEMEA & LATAM
Dermatologist Tested
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Sun Care’s Future

Sun Care is at a key moment as rising temperatures raise attention,
and social media scepticism challenges the category’s status

Sun Care Isn’t Just For Summer

Climate heat is changing seasonal patterns and bringing
increased attention to the category; stock and marketing
need to be prepared.

Beyond the Sun Care Shelf
Growth is migrating into skincare, makeup and new
formats. Brands that hybridise capture it first.

Own the Narrative Before Misinformation Does
Trust is the battleground; credible, dermatologist-backed
messaging is now a growth lever.
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https://shop.nielseniq.com/beauty-inner-circle/#beauty-inner-circle-faqs
https://tnps-qr-app-acgffyfebcd4achz.eastus2-01.azurewebsites.net/questions?country=global&client_id=80dda4e3-645a-4471-8ae5-5e5b010ecd0c&client=Multi%20Client%20%28Global%29&source=CPS%23Omni%23RMS%23Thought%20Leadership&delivery=Category%20Overview%3A%20Sun%20Care&delivery_type=&delivery_format=NA&ppttype=Thought%20Leadership%20Standard&pptdate=2026-07-30&lang=English&smt_project_id=85546&executive=eric.a.mills%40nielseniq.com
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