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Social platforms are becoming a gateway
to product discovery
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Asian Food is on the rise in Belgium, +11.7M€ in 2 Years
Virality of Asian food is encouraged by social platforms like TikTok
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The Dubai Bar: when viral trends start, speed of execution is key
Only half of the peak distribution was achieved at the peak of interest
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A clear runway to growth: buying immediately through Social Media
Already mainstream in APAC, With the UK as lead example of European potential
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A rapid adoption of Tiktok Shop in Germany
Paving the way for 6,7M Tiktok users in The Netherlands and 4,3M users in Belgium
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= 1in 7 online shoppers in our panel has
purchased at least once on TikTok Shop in
the past 48 weeks

= 1in 63 online shoppers in our panel has
purchased at least once on TikTok Shop
since launch.

Source: NIQ Digital Purchases. DE = past 48 weeks since March 2025, NL and BE = June 15th to September 27th 2026.
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TikTok Shop's early adopters are Gen Z, but its audience is broadening with older shoppers

An overview of shopper penetration per age generation
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Source: NIQ Digital Purchases e-commerce consumer panel. June 15 — September 27 2026. The Netherlands and Belgium © 2023 Nielsen Consumer LLC. All Rights Reserved.




Tiktok Shop
customers are
heavy online
shoppers

avg. Total Online Spend

avg. Purchase Frequency

An annual perspective on shopper
behavior, across all product categories

? avg. Total Online Spend

avg. Purchase Frequency

”’ i : ',‘ ) Source: NIQ Digital Purchases e-commerce consumer panel. E-commerce of goods, Belgium and Netherlands. Last 52 weeks ending September 27 2026



A first glance on Tiktok Shop sales in The Netherlands

Beauty, Health & Personal Care and Toys & Games emerge as TikTok Shop's over-indexed categories

Order Volumes for Tiktok Shop‘s category top 10
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Black Friday

NIQ

open to brands or
products they do not
normally buy

Source: NielsenlQ — Black Friday gedrag & verkopen — December 2025
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Black Friday delivered a stronger sales uplift on TikTok Shop
than across German and British e-commerce

Black Friday Value Uplift vs Average Shopping Week
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Consumers are no longer
moving from discovery to
shopping
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